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In This Issue: 
What America Needs Is More 
“Music & Art” (High Schools) 


No drugs, no violence, no obscenity; no lateness, no 
absenteeism, no need for discipline. That’s the scene 
at New York’s High School of Music and Art, one 
public high school undimmed by urban chaos. Page 1. 


The Abstract Alphabet Of Manuel Bennett 
Continuing U&lc’s policy of ferreting out unique 
and unusual new alphabets. Page 6. 

The Man With More Faces Than Bodoni 


His name is Jim Spanfeller and a good portion of 
his extraordinary artwork revolves around, well, 
Jim Spanfeller. Page 8. 


Propaganda And Other Photographs 


There’s much more here than meets the casual 
eye in the perceptions of Simpson Kalisher from his 
recent book titled above. Page 12. 


Bedtime Stories 


Lou Myers on the rampage again with pictorial calam- 
ities of the boudoir. As usual, Lou makes us think 
while we laugh. Where will it all end? Page 14. 


What's New From ITC? 


ITC Quorum Light, Book, Medium, Bold, Black; & 
ITC Korinna Kursiv Regular, Bold, Extra Bold, Heavy 
are the new typefaces this time around. Page 16. 


Those who have been back to the old neighborhood —_ of 14-year-olds are mainlining it — their prob- 
school say you wouldn't recognize the place. lem in elementary logistics: grabbing a pocket- 
Although we're made aware daily of the Dicken- book from the nearest teacher. Padlocks on the 
sian horrors that abound, there’s nothing to re- Pstrooms, bars on the windows, everything in 
place seeing them in the flesh. Obscenities now Sight bolted or nailed down. You get the picture. 
cover desks once adorned by your and your pig- There is, however, one public high school in this 
tailed friend's carved initials. The cloakroom city undimmed by urban chaos, fiscal night- 
wall is littered with graffiti that would draw mares, and student discipline. Here, valuable 
blushes from a truckdriver. Where you once art hangs liberally about unmarked and unvan- 
hung around hallways shooting the breeze,  dalized. Here, kids don’t race for the door the 
armed guards pace ominously up and down. moment the bell rings. Here, students arrive at 


And in that secluded corner over there, a couple __ eight in the morning for classes that don’t start 
Continued on page 2 
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Dian Friedman 

Spectacular sports paintings by a very feminine 
artist selected from her “Landmark Series” for the 
Virginia Slims Tennis Tour. Page 20. 

Something From Everybody 

First returns from our readers of letters we asked 
them to write Congress re the copyright protection 
law among other things. Page 22. 


Thar’s Gold (And Silver) InThemThar Hills 
Increasingly in recent years, the annual awards of 
the Art Directors Show have been going to out-of- 
town entries. Page 24. 


- Rewards Of Merit 


 There’s no limit to what people will collect. Happily 
for us, Carol Wald has been collecting old school 
merit cards since she was ten. Page 26. 
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PAGE FOURTEEN 


Patterns In Packaging 


Take an ordinary detergent box, put it in the hands 
of Robert Gale, mix gently, and what have you got? 
Turn to page 30 and see for yourself. 


Something For Everybody 


Our regular feature returns with a new assemblage 
of wonderfully irrelevant stuff & nonsense. Page 32. 


PAGE TWENTY-FOUR 


Great “Pomp” And Much “Ado” “For me, Music and Art meant the “Music and art make us experience 
“What Is It2 A M ” hatileohak hart other kids. We were poor to middle team living. If you fail in math or 
aL i : eee nee ES QUAL See hn class. But I met artists and must- science, you suffer; if you don’t live 
story by Fitzjames O’Brien. The same question might cians who have been my friends up to your responsibilities, the 
well apply to Le Centre National d'Art et de Culture my whole life. They were vital to my others suffer. It’s all a part of life that 
de Georges Pompidou, which opened recently in ideas and my growth. Many are supersedes anything you can learn 


Paris. Hedda Johnson, our roving reporter, was in be = n0w the finest talents anywhere.” in high school.” 


attendance. Page 34. Bi Maasai Harvey Dinnerstein, Art alumnus Paul Mernyk, Honors art student 
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Continued from page 1 


until nine. And here, splendidly, there has never 
been a hard drug situation. 


In the warm weather, when the doors of the art 
classes are left open to catch the breeze, the 
sounds of Beethoven waft down the corridors to 
inspire the budding artist over his drawing 
board, On examination days, students rub for 
luck the nose of the dour-looking Toscanini bust 
in the lobby, And when the bell rings between 
classes, the ensuing stampedes are not for the 
exits, but are young men and women enthusi- 
astically racing with cellos and trombones and 
flutes — some of them passed like sprinters’ ba- 
tons in a relay race —as one of the school’s 90- 
piece orchestras, hurrying on to French or his- 
tory or lunch, equips the members of another 
90-piece orchestra eager to meet on time the 
next attendance check and downbeat. 


This is the city-run High School of Music and Art 
—an oasis in a drowning world — and, to gain 
entrance, a student must pass an audition in a 
process that engages the entire school for eight 
days, doing a dozen or more drawings and 
paintings or performing a musical selection be- 


“Instruments wear out and we 

need new ones. Of course, there’s 

no money sO We give five concerts a 
year. Everyone must perform, and 

the first goal is to make everything 

as exciting as possible.” 

Gabriel Kosokov, Music chairman 


fore a judging panel of professional artists and 
teachers. 


About 600 students are accepted each year from 
the approximate 5000 who audition throughout 
the city and, despite all the filters for excellence, 
perhaps the best single fact about the school is 
its surprising freedom from a sense of prodigy. 
Indeed, most of the graduates do not go into 
careers in music and art at all despite their spe- 
cial training. They are content to disperse them- 
selves vocationally with the populace’s general 
variety, yet try to keep the esthetic edges honed 
at Music and Art. This is no small achievement 
in a culture hell bent on superstar perspectives: 
the decision to encourage esthetic talent for the 
sake of the individual rather than the service of 
the audience. 


But this is one beacon of light in a long dark al- 
ley. One where there should be thousands, if 
only our legislators saw to the light’s extension 
instead of cutting it off. Why, given an oppor- 
tunity, do educational leaders immediately 
move to strike at the single most critical aspect 
of society by curtailing or eliminating entirely 


THIS ARTICLE WAS SET IN ITC GARAMOND BOOK CONDENSED 


“We have the daughter of a famous 
Russian artist here. She’s already a 
fine artist. How did her father find 
out about us? Well, they even know 
about us in Russia. Funny. They 
know about us in the Soviet Union, 
but no one from the Board of Edu- 
cation has ever paid us a visit.” 
Matthew Fineman, Art teacher 


programs devoted to the study or enrichment of 
the Arts? 


Daily we read about current fiscal crises giving 
rise to a flailing about of the budget ax and, so 
far as the public schools are concerned, arts 
curricula areas have suffered greatly and un- 
fairly. In New York, within the last two school 
years, art and music programs at the high 
school level have been reduced by an alarming 
40 to 62% —and this in the so-called ‘cultural 
capital” of the world. Even the barbarians trea- 
sured art, but most apparently not the Amer- 
icans who voted in a recent poll (by a stunning 
67% margin!) that school programs which are 
“less essential’ must give way to “more impor- 
tant” ones, and saying that “arts education is 


neither important nor practical to our history.” 


Arts professionals in the business have to cope 
with “graduates” who gropingly find their way 
to them—meagerly motivated, culturally bereft, 
ineffectively trained. They interview youngsters 
who should one day be good enough to replace 
them, only to find that they have never even 
been given the rudiments. 


What a shabby trick to play on this generation 
of youth. A computer mentality has produced 
brand new school programs containing the 
bone-dry fare of math, science, English, history, 
and health education with early dismissal for 
the day. Granted, the three Rs are an essential; 
but how can schools abandon the Arts, thereby 
forfeiting one of the most valuable resources of 
any society and leaving the educational job half 
done? And why do only a handful of professional 
people and educators recognize what is so 
transparent a truth: that the Arts are the means 
to self-discipline. Where there are Arts pro- 
grams in the public schools, there always is a 
proportionate decrease in custodial care and a 
heartening and immediate increase in the 
growth of values and sportsmanship, things 
high school used to stand for, things students 
used to feel about high school, things we used 
to treasure. 


Things that are still in evidence at the High 
School of Music and Art. 


Soon, Music and Art moves from its secluded 
castle home on Convent Avenue and 135th 
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Street in New York to the fulcrum of the city’s 
cultural activities near Lincoln Center. It is the 
fulfillment of a goal. When Mayor Fiorello 
LaGuardia founded the school, he declared it to 
be his most hopeful accomplishment upon leay- 
ing office because “gifted and talented students 
will pursue arts in addition to a full program of 
required academic courses.” 


His faith and trust have been well justified as 
graduates of the school and its annex, the 
School of Performing Arts, have demonstrated: 
greatly enriching the culture of the city, the na- 
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tion, and the world — more than repaying the 
city for its investment in their talent. Among the 
countless number of well-known alumni are 
such notables as Steve Frankfurt, Bess Myerson, 
Peter Nero, Max Frankel, Cy Coleman, Al Pacino 
— the list goes on and on. Thousands are play- 
ers in symphony orchestras, soloists, conduc- 
tors; others are journalists, art directors, film- 
makers — names, known and unknown, which 
have contributed to the vitality of the nation’s 
culture on every conceivable level. 


Another alumnus, George Lois, offers his own 
perceptions of what it meant to be a student 
there: ‘I grew up with the Bauhaus, Stuart 
Davis, Nadleman, Picasso, Leonard Bernstein, 
and Toscanini. Just by osmosis you have to leave 
a school like that with something...” 


And Milton Glaser: “Music and Art totally pre- 
pared me for my career. When I subsequently 
went to Cooper Union, I had an advantage to 
capitalize on which has remained with me 
throughout my life.” ; 


The school is certainly a place of pride; Esther 
Hines, the opera singer, returns to perform 


there; the Vienna Symphony Orchestra re- 
hearsed at Music and Art before its UN concert; 
Herbie Mann brought his group for an all-out 
jazz session, Students take all this in stride, yet 
their school remains an anomaly in New York, 
still an oddball cousin within the system, where 
neither Chancellor of Education Irving Anker 
nor any members of the Board of Education 
have ever paid so much as an hour's visit to the 
place. 


U&le wasn’t so standoff-ish. We visited the 
school with photographer Raimondo Borea, 
who took three full months there recording the 
scene with his camera. It-was our intent to see 
for ourselves how Music and Art has remained a 
realization of an almost perfect notion for pub- 
lic school education, and how it manages to 
produce year in and year out its extraordinary 
group of musicians, artists, dancers, actors, 
composers, architects, producers, illustrators, 
designers, writers, editors, critics — and you 
name it. 

What principal can make this statement? “This 
job is a joy. Pupils are used to having me about. 
Most places they jump when the principal's com- 
ing. Not here. | don’t know what I'd do if I did 
not have this job.’’ The words are Richard 


‘I didn't plan to come here, but a 
friend said they had this great per- 
cussionist program. My friend was 
right. I learned so much here to , 
help me, things about music I never 
dreamed of.” 


Omar Hakim, Music student 


Klein's, principal of the school since 1968. 


Music and Art is one of only four of New York's 
specialized institutes of learning. Along with 
music and art disciplines, academics include En- 
glish, math, and science; economics, languages, 
and social studies. Music and art are, of course, 
obligatory. Art pupils receive a broad general 
foundation in such specialties as drawing, de- 
sign, painting, graphics, advertising, ceramics, 
sculpture, photography, and stage design; simi- 
larly, music pupils are taught the fundamentals 
of harmony, composition, counterpoint, theory, 
orchestration, and music history as adjuncts to 
instrumental practice and performance. 


There are many converging philosophies at the 
school. Richard Klein sees it this way: “We take 
our students through an understanding of art 


“Teachers? They're all pretty great 
bere. In college, I understand you're 
lucky if you get even one good one.” 
Paul Mernyk, Honors student 
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and music. In design, for instance, we teach 
lettering, balance—but don’t care so much what 
the end product looks like as long as they're 
learning the elements. We don’t expect them to 
develop overnight. For it to be real, discipline 
must come from within and this takes time. We 
boost self-confidence: nothing is no good, not 
accepted. This is what I try to put over with all 
our teachers.” 


Another view from Matthew Fineman, beloved 
art teacher for 24 years. Fineman was found in 
the boiler room where he had some juniors and 
seniors “doing a slew of drawings” in an elective 
course. A student was asked if he was having 
fun. “Are you kidding?” he said. “This is bard 


“We know we're lucky. We get both 
worlds and plenty of academics if 
you want them. Hard academics.” 


Frank Silvestri, Honors student 


work.” The teacher sometimes sends kids out- 
side to draw trees, to museums, to the zoo. 
Fineman thinks his pupils’ drawings are “just 
beautiful.” “A friend who teaches in college ob- 
served my kids,” he said. “His mouth watered, 
The kids are so excited about their discoveries, 
finding new painters, new ways to work. I feel 
it’s important being with them.” 


Application for admission to the school is han- 
dled like this. Teachers in elementary and junior 
high schools throughout New York City receive a 
letter of notification. The feeder schools addi- 
tionally are private schools, and guidance peo- 
ple sometimes make recommendations. Stu- 
dents are tested during the month of January. 
Music and Art’s staff reviews their portfolios 
(which must contain original works) labeled 


“from imagination,” “observation,” “‘in school,” 


and the like. The young hopefuls are required to 
draw from observation on the spot. An addi- 
tional team judges all over again to ensure 
objectivity and high standards. 


Music teachers are joined by licensed teacher- 
musicians for tests of rhythm, tonal memory, 
and interpretation. Academics at this point are 
unimportant. The cut-off mark for acceptance 
varies depending upon the year’s crop of young 


“Half the kids here are poor. 1 don’t 
know how some of them manage. I 
know one boy who works as a 
manager in McDonald's from five 
to one and still gets it all together in 
the classroom.” 


Janet Finger, Music student 


talent. Klein says “it’s heart-wrenching” to tell 
parents of kids not accepted that they “aren't 
failures,” And kids feel rejected. “All children, 
all people, have talents,” Klein points out. 
“You've got to give people a pat on the back or 
they wither on the vine. Either they suppress 
their ability or, by accident, find someone who 
encourages an aspect of it. But,” he concludes, 
“we can’t take in everyone.” 

People feel that there are easy answers where 
none exist. 


Take this school’s dilemma. Talented and gifted 
students like those at Music and Art, or “nor- 
mal” kids like most, all deserve a chance and 
share many problems of adolescence. Some 
educators look for their own solutions. At Music 
and Art, for instance, Klein says that just be- 
cause kids are talented, people shouldn't think 
they are not sensitive, and in need of guidance 
help. Music and Art’s guidance program was 
decimated by budget cuts so Klein inspiredly 
turned to psychiatric interns at Albert Einstein 
to replace his cut counselors. Additionally, cuts 
were made by Klein with a balanced educational 
goal in mind: the totality of Music and Art to be 
retained at all costs, so he cut a little art, a little 
music, a little math, A little guidance. 
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“The big thing is that Music and Art 
allows us at an early age to develop 
social and intellectual relation- 
ships that really go far deeper than 
any comparable high school rela- 
tionship ever could.” 


Peter Bakstansky, Banker 


“We're a model of integration. Our 
ratio is exactly half minority groups 
and half white. All we care about is 
what the students are producing.” 


Richard Klein, Principal 
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The whole Arts Education problem is taking on 
critical proportions—enough to engage some of 
the nation’s most prolific thinkers and art lead- 
ers. Sponsored by the Rockefeller Fund, with 
David Rockefeller its chairman, Lorin Hollander, 
Norris Houghton, Frank Stanton, and others be- 
came a panel to investigate what to do about 
this. The findings of their report is now a 
McGraw-Hill book: “Coming to Our Senses: the 
Significance of the Arts for American Educa- 
tion.” Among its many findings, the report 
picked out a Columbus, Ohio school where arts 
were combined with regular subject teaching, 
elevating the vocabulary scores from 14 to an 
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astonishing 79%; an Oakland, California school 
which allots 6 to 8 times more art than other 
* . f “re 
schools, achieved a reading and math capability 
that was almost doubled; an East Harlem school 


where art and music reduced vandalism by half. 


And, of course, there is the High School of Music 
and Art. | 


In sum, a coherent national policy is needed for 
the Arts in Education. John Adams wrote to his 
wife, Abigail, about Arts Education almost 200 
years ago: “I must study politics and war so 
that my sons may have liberty—liberty to study 
mathematics and philosophy and commerce, in 
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order to give their children the right to study 
painting, poetry, music, and architecture.” 


We must continue to offer Arts Education in a// 
of our public schools, so that the benefits of cul- 
tural enrichment will not be limited only to 
those youngsters fortunate enough to have 
earned acceptance to the High School of Music 
and Art by virtue of their exceptional potential. 
To abandon this area of education in our school 
programs in the face of a temporary dollar 
shortage is to abandon our most precious re- 
source in the name of expediency. 


There is, of course, one action that could accel- 
erate formation of Arts Education policy: a 
strong commitment from the White House. In 
the fifties, after Sputnik, a decision by the Presi- 
dent moved science education into a position of 
preeminence. In the sixties, another administra- 
tion caused the nation to reaffirm the impor- 
tance of physical education. Can the same be 
done for Arts Education in the seventies? 


If all our public schools were able to continue to 
offer Arts Education, there would be no need for 
a school like the High School of Music and Art. 
What America needs is more “Music and Art” 
(High Schools). 

JACK ANSON FINKE AND JO YANOW 


“Music and Art is both a blessing 
and a bane because when I got to 
Cooper Union, they took it for 
granted I should know exactly 
what I was doing. An interesting 
challenge for me, I can tell you!” 


Carla Borea, Graduate 


“Not everyone goes on to careers in 
music and art, although most 
maintain connections with the 
arts. They'll tell me, I saw so-and-so 
at the museum’ or So-and-so is in 
the local choral group I'm in.’” 


Zach Wellman, Labor lawyer 


reality of sensations felf when con- 
fronted with each scene, rather than 
© reproduction of said scene with 
hotographic realism. Besides the 
angles, squares, and circles of his 
nascapes, nudes, and still lifes, the 
ominant features of his design are 
the letters of the alonabet—used not 
as letters, but more as building blocks 
nthe creation of artistic forms and 
abstract conceptions. The letter is the 
unifying element—builf uoon, some- 
limes reversed or rotated, growing 
arger or smaller as if dances around 
the figure being created, A primary 
The editors of U&le are ever on the characteristic is the exclusive use of 
lookout to present fo ourreadersnew — black and white—utilized as colors— 
and inventive approaches to letter- thatis, as autonomous values capable 
forms of all kinds. Itwas, therefore, with of generating diverse gradations of 
particular interest that we came upon « light and dark. In the creative process, 
the work of Manuel Bennett, for many. he extracts from reality its internal 
years a printer and graphic designer — structure and presents it to us con- 
In New York, now elaborating on his verted into the geometric substratum 
artistry in Mexico City. Bennett's inven- hich lies beneath it. As may be seen 
liveness seems unbounded and can- here, there is throughout Bennett's work 
not helo being a stimulantto any artist arestlessness to find new modes of 
eviewing it. Using simple elements of | expression and fo adapt these tech- 
design (tnangles, rhomboids, circles, niques fo his own artistic sensibility A 
and straight or Curved lines), his draw- — most unusual and ever-fascinating 
INgs have the stamp of re-evoking the use of letterforms as a work of art. 
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THIS ARTICLE WAS SET IN ITC AVANT GARDE GOTHIC 


THE MAN 
WITH MORE 
FACES THAN 
GIAMBATTISTA 
BODONI. 
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Self-portraiture has been an obsession among many artists ever 
since early man first drew his pictures in the caves of Altamira. 


Never in our memory, however, has one artist dedicated so large a 
portion of his art to the absorbing subject of himself. With this saving 
grace. Each drawing is remarkably and engrossingly different. The 
ones on this spread reveal not only a wildly vivid imagination, but 
an extraordinary skill in picturing the most intricate detail; while the 
ones on the next two pages show the artist ina virtual kaleidoscope 
of personal moods. 


Jim Spanfeller's work has been seen in almost every major maga- 
zine, from Redbook and McCall's to Esquire and Playboy. He is listed 
in various Who's Whos and has received over 60 awards from a 
variety of national art and illustration organizations. Examples of 
his illustrations appeared recently in the New York Historical Society's 
"200 Years of American Illustration” show, and he has appeared 
personally on the Mike Douglas and Johnny Carson shows. 


According to Spanfeller, the initial reason for his doing so many self- 
portraits was that, when he wasjust a youth in Philadelphia, the only 
model available to him at the right price was Jirn Spanfeller. 


Since that time — partly because he prefers to work through the night 
and partly because he has no respect for “the still-current illustration 
philosophy of tracing photographs as a substitute for creativity” — 
he will often utilize the same approach. Althoughself-portraits repre- 
sent only asmall part of his artistry, he seems to have established a 
definite association with that idea. It is his feeling that his efforts 
have a strong sense of the bittersweet and, when people relate his 
drawings to a sort of black humor, he believes that they are then 
more understandable. 


His work has been likened to a most curious combination of classic 
European art and the American comic strip, and he thinks this 
estimation may have something. “As | get older and older’’ he 
points out, “through my self-portraits | may possibly envision myself 
as an absurd comic-strip hero in an even more absurd world.’ 


We suggest you look over the portraits and see how you envision 
him. It's our guess that you will find them as fascinating as we do. 


THIS ARTICLE WAS SETIN ITC SERIF GOTHIC 
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THE MISSING LETTERS SPELL OUT THE NAME OF WHAT CUBAN REVOLUTIONARY? 
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t was Thomas Wolfe who once, in eighteen exquisitely written | 
pages, described a single tree in Central Park. Those readers » 
who sifted through his pages thought, “Oh yes, that’s how it | 
is—that’s just what | see when | look at a tree,’ when actually 
all they'd seen was a tree before Wolfe verbalized it for them. 
Simpson Kalisher does much the same with a camera. He sees 
something more than what's actually there and, through sheer 
photographic artistry, captures it through the camera’s eye. 

Sometimes he works his magic with a single photograph, sometimes 
with a pair— the one complementing the other for a synergistic effect. 
For the practiced eye, his remarkable pictures require no explanation. 
They provide a most persuasive and articulate representation of the 
world we live in. His images invariably evoke after-images, and you 
find yourself reaching back to an already viewed photograph or 
sequence to register something that you only perceived subliminally 
before. For the casual observer, however, we have provided sugges- 
tive captions insomuch as his trademark is the ingenuous understate- 
ment. A noted photo-journalist, Kalisher has created a fistful of 
award-winners for several advertising agencies, and is currently one of 
the foremost photographers for corporate publications, as well as 
having his work in the permanent collection of the Museum of Modern 
Art. The photographs selected are from his most recent book, 
“Propaganda and Other Photographs,’ a Two Penny Press Book pub- 
lished &y Addison House. For Kalisher, “the excitement of the indi- 
vidual photograph is in taking possession of a moment and owning 
it, not for as long as it takes to happen but for a lifetime:’ The politi- 
cian, the poet, the novelist, the historian may all alter such moments 
with after-the-event ornamentation, out the fine photographer can own 
it precisely as it was and make it a gift to us—which is exactly what 
Simpson Kalisher is presenting to us here. 


WARNING: SMOKING MAY BE DANGEROUS TO YOUR HEALTH 


THE DIFFERENCE BETWEEN MILITANCY... ... AND MILITARISM ~ 


READY AIM . FIRE! THIS ARTICLE WAS SETIN ITC KABEL 
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RAY BAKER 
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TC Quorum Light 

OS a ee ee 
n ITC Quorum. designer Ray Baker has neatly 
filled the gap between serif and sans serif. He 
has brilliantly combined the qualities of both ina 
face destined to occupy an important place in 
advertising and publication graphics. 

At first glance your sense of design tells you that 
Quorum is successfully unique, but it's only after 
careful study that the sensitive design charac- 
teristics begin to surface, and even then they are 
hard to pinpoint. It takes a keen eye to uncover 
the scores of minutiae that. in total, are respon- 
sible for the excellence of this new typeface. 

ITC Quorum’s five carefully graduated weights 
have a relatively high character count owing in 
part to the modified oval shapes that help con- 
serve space. The letters and numerals show a 
contemporary flair that is sure to make them a 
thoroughly respected typographic mainstay 

for years to come. 
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ITC Quorum Book 


In ITC Quorum, designer Ray Baker has neatly 
filled the gap between serif and sans serif. He 
has brilliantly combined the qualities of both in 
a face destined to occupy an important place in 
advertising and publication graphics. 

At first glance your sense of design tells you that 
Quorum is successfully unique, but it’s only after 
careful study that the sensitive design charac- 
teristics begin to surface, and even then they are 
hard to pinpoint. It takes a keen eye to uncover 
the scores of minutiae that, in total, are respon- 
sible for the excellence of this new typeface. 

ITC Quorum’ five carefully graduated weights 
have a relatively high character count owing 

in part to the modified oval shapes that help 
conserve space. The letters and numerals show 
a contemporary flair that is sure to make them 
a thoroughly respected typographic mainstay 
for years to come. 


ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
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ITC Quorum Medium 


In ITC Quorum, designer Ray Baker has neatly 
filled the gap between serif and sans serif. He 
has brilliantly combined the qualities of both 
in a face destined to occupy an important 
place in advertising and publication graphics. 
At first glance your sense of design tells you 


. that Quorum is successfully unique, but it's 


only after careful study that the sensitive de- 
sign characteristics begin to surface, and 
even then they are hard to pinpoint. It takes 
a keen eye to uncover the scores of minutiae 
that, in total, are responsible for the excel- 
lence of this new typeface. 

ITC Quorum’ five carefully graduated 
weights have a relatively high character count 
owing in part to the modified oval shapes 
that help conserve space. The letters and 
numerals show a contemporary flair that is 
sure to make them a thoroughly respected 
typographic mainstay for years to come. 


ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopaqrstuvwxyZ 
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ITC Quorum Bold 


In ITC Quorum, designer Ray Baker has 
neatly filled the gap between serif and sans 
serif. He has brilliantly combined the qual- 
ities of both in a face destined to occupy an 
important place in advertising and publica- 
tion graphics. At first glance your sense of 
design tells you that Quorum is successfully 
unique, but it’s only after careful study that 
the sensitive design characteristics begin to 
surface, and even then they are hard to pin- 
point. It takes a keen eye to uncover the 
scores of minutiae that, in total, are respon- 
sible for the excellence of this new typeface. 
ITC Quorum’s five carefully graduated 
weights have a relatively high character 
count owing in part to the modified oval 
shapes that help conserve space. The letters 
and numerals show a contemporary flair 
that is sure to make them a thoroughly 
respected typographic mainstay for years 
to come. 


ABCDEFGHIJKLMNOPQRSTUVWXYZ 
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1234567890 


255 a eee es ee ee 


ITC Quorum Black 


In ITC Quorum, designer Ray Baker has 
neatly filled the gap between serif and sans 
serif. He has brilliantly combined the qual- 
ities of both in a face destined to occupy an 
important place in advertising and publica- 
tion graphics. 

At first glance your sense of design tells you 
that Quorum is successfully unique, but it’s 
only after careful study that the sensitive 
design characteristics begin to surface, and 
even then they are hard to pinpoint. It takes 
a keen eye to uncover the scores of 
minutiae that, in total, are responsible for 
the excellence of this new typeface. 

ITC Quorum’s five carefully graduated 
weights have a relatively high character 
count owing in part to the modified oval 
shapes that help conserve space. The letters 
and numerals show a contemporary flair 
that is sure to make them a thoroughly re- 
spected typographic mainstay for years to 
come. 


ee 
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ITC KORINNA 


~ ABCDEFGHIJKLMNOPQRSTUUVWXYZ 
abcdefghijklmnopgrstuvwxyz123456789 
08 (4%* $¢1?) (os, CCae AECL ce BEfiDO/] 

- ABCDEFGHIJKLMNOPQRSTUUVWXY 
Zabcdejghijklmnopgqrstuvwxyz123456 
A A a ita fig 


ABCDEFGHIJKLMNOPQRSTGCUVW 
XYZabcdefghijklmnopqrstuvwxyz& 
1234567890 %*S€!?) [0:;,.¢ Cae ACE 
CBE fidO/~] eat 


ABCDEFGHIJKLMNOPQRSTUUV 
WXYZabcdefghijkimnopgqrstuvwx 
YZ1Z234567890E (# %*$€!?) [rz3,.¢Cze 
ACE ce BE SiG D7 


KCRSIV 


ITC Korinna Kursiv Regular 


ITC now adds a valuable four to the "26 
good reasons to use ITC Korinna”...ITC 
Korinna Kursiv Regular, ITC Korinna Kursiv 
Bold, ITC Korinna Kursiv Extra Bold, and 
ITC Korinna Kursiv Heavy. These new faces 
correspond in weight to their upright coun- 
terparts and greatly expand the usefulness 
of this distinctive type family. Designer Ed 
Benguiat has faithfully retained the popular 
flavor of ITC Korinna in this significant new 
series. 


ITC Korinna Kursiv may, of course, be used 
along with the upright to place emphasis on 
a particular word or short phrase in text, to 
give variety to footnotes, to denote foreign 
terms or the title of a book or newspaper, and 
for decorative purposes. But the Kursiv is 
often at its best when used to set a relatively 
short block of copy (or text), where it pro- 
vides an intensified flavor of ITC Korinna 
without sacrificing legibility. 


ABCDEFGHIJALMNOPQRSTUVWXYZ 
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ITC Korinna Kursiv Bold 


ITC now adds a valuable four to the “26 
good reasons to use ITC Korinna”...ITC 


where it provides an intensified flavor of 
ITC Korinna without sacrificing legibility. 
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ITC Korinna Kursiv Extra Bold 


ITC now adds a valuable four to the 
“26 good reasons to use ITC Korinna’.. 
ITC Korinna Kursiv Regular, ITC Korinna 
Kursiv Bold, ITC Korinna Kursiv Extra 
Bold, and ITC Korinna Kursiv Heavy. 
These new faces correspond in weight 
to their upright counterparts and greatly 
expand the usefulness of this distinctive 
type family. Designer Ed Benguiat has 
faithfully retained the popular flavor of 


ITC Korinna in this significant new series. 


ITC Korinna Kursiv may, of course, be 
used along with the upright to place 
emphasis on a particular word or short 
phrase in text, to give variety to foot- 
notes, to denote foreign terms or the 
title of a book or newspaper, and for dec- 
orative purposes. But the Kursiv is 
often at its best when used to set a rela- 
tively short block of copy (or text), where 
it provides an intensified flavor of ITC 
Korinna without sacrificing legibility. 


Korinna Kursiv Regular, ITC Korinna Kursiv ABCDEF' GHIJKLMNOPQRS TUVWXYZ 


Bold, ITC Korinna Kursiv Extra Bold, and 
ITC Korinna Kursiv Heavy. These new 
faces correspond in weight to their upright 
counterparts and greatly expand the useful- 


abcdefghijkimnopqrstuvwxyzZ 
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ness of this distinctive type family. Designer yr¢ Korinna Kursiv He avy 


Ed Benguiat has faithfully retained the pop- 
ular flavor of ITC Korinna in this significant 
new series. 


ITC Korinna Kursiv may, of course, be used 
along with the upright to place emphasis 
ona particular word or short phrase in text, 


ITC now adds a valuable four to the 
“26 good reasons to use ITC Korinna” 
.. ITC Korinna Kursiv Regular, ITC 
Korinna Kursiv Bold, ITC Korinna 
Kursiv Extra Bold, and ITC Korinna 


to give variety to footnotes, to denote foreign Kursiv Heavy. These new faces corre- 
spond in weight to their upright 
counterparts and greatly expand the 
usefulness of this distinctive type 
family. Designer Ed Benguiat has faith- 


terms or the title of a book or newspaper, 
and for decorative purposes. But the 
Kursiv is often at its best when used to set 
a relatively short block of copy (or text), 
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fully retained the popular flavor of ITC 
Korinna in this significant new series. 
ITC Korinna Kursiv may, of course, be 
used along with the upright to place 
emphasis on a particular word or short 
phrase in text, to give variety to foot- 
notes, to denote foreign terms or the 
title of a book or newspaper, and for 
decorative purposes. But the Kursiv 

is often at its best when used to seta 
relatively short block of copy (or text), 
where it provides an intensified flavor 
of ITC Korinna without sacrificing 
legibility. ; 
ABCDEFGHIJKLMNOPQRSTUVWXAYZ 


abcdefghijkimnopqrstuvwxyz 
1234567890 
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ED BENGUIAT 


20 


a come 
a long way. 
baby, from 

cheerleader 
at Sewanhaka 


Dian Friedman is the last person 
in the world you would expect to 
find in the men’s locker room at 
Madison Square Garden. And yet 
that is just where you're likely to 
find this stunning, impeccably 
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dressed young woman, busily 
engaged in sketching outstand- 
ing sports figures. 
An artist of the first rank, Dian is 
primarily interested in the draw- 
ing and mechanics of the human 
body as a manifestation of underly- 
ing emotional content expressed 
through vigorous physical move- 
ment. She had her first one- 
woman show at New York City’s 
York Gallery in 1965, in 1971 her 
painting “The Horse Race” was 
hung on the walls of the Museum 
of Modern Art and, earlier this 
year, her exhibition of painted 
drawings and frescoes at New 
York’s Bodley Gallery was enthusi- 
astically received by both press 
and public. Her work has included 
assignments for such leading 
corporate clients as, among others, 
Sports IMlustrated, IBM, Bloom- 
ingdale’s, NBC, Doubleday, Colgate, 
and The Metropolitan Opera. 
Currently, she is doing the illus- 
trations for this publication’s 
“ProFiles” series while completing 
acommission from Virginia 
Slims for its “Landmark Series,” 
thirteen paintings, of which seven 
are shown here, portraying the 
drama and excitement of the 
women’s professional tennis tour. 
These paintings, a “stroboscopic” 
sequence of the full forehand 
swing from lead-in to follow 
through, were designed so that 
each individual female figure can 
stand alone but, when seen to- 
gether, represent the intrinsic 
“spirit of tennis.” Other than the 
first one, each painting follows 
directly where the other left offto 
visualize in its entirety the com- 
plete forehand swing, while sub- 
liminally showing women in the 
sports world as they truly are— 
athletic without loss of essential 
femininity, replacing the “jock” 
image with the real one of appeal 
and sensuality. 


In an upcoming series on the male 
of the species, Dian will be pre- 
senting a more discerning view 

of men’s sports, perceptively 
scratching the familiar “macho” 
surface to reveal beneath the true 
esthetics, the ballct-like grace 
and agility of the male athlete— 
combining the academic and clas- 
sical objectivity of a viewer with the 
responses and attitudes inherent 
in wonien. 


From cheerleader to Virginia 

Slims and who knows where she 
may turn up next: the men’s locker 
room at the Astrodome? the tack 
room at Churchill Downs? the pit 
stops at the Indianapolis Raceway? 
Dian Fricdman’s come a long way. 


THIS ARTICLE WAS SET IN ITC TIFFANY 
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Something from Everybody for U&Ic 


In a recent editorial we asked 
people to write Congress re 
copyright protection of new 
typeface designs and to send 
us copies of their letters for 
possible inclusion in U@lc. 
Here are the first returns. 


ALRIGHT Now. JOHN, 
SOMETHING LIGHT 
‘AND SNAPPY FOR THE 
FOLKS AT UPPER AND 
LOWER CASE. AND 
THEY'RE SURE TO 
PUT US ON THEIR 
MAILING LIST... 


lettering service 


YP 955 Glamis Avenue : ROR, ie ‘ : \" 
San Antonio, Texas 78223 : : 


25 April 1977 


—_— 


Unite¢Btates Senator 
Senate Office Building 
Washington, D.C, 20510 


Dear Senator Tower; 


The above address form is a gross example of Poor taste. Used in other 
forms it might also prove to be an example of forgery. In the world of 


graphic-design it has represented "legal theft." Such “similar to"-ism — ) 

has been prevalent in’the printing and graphics trades in the copying and 

offering for sale of another person's creative work. 

Tam writing to you, as my Senatorial representative, asking that you give 

critical consideration to copyright protection for the design of new typefaces, —1— 

designs, and artistic creations. Subcommittees are now looking into such AN ERRATIC SERIES OF VISUAL THOUGHTS 


legislative 1ssues~-the House Subcommittee on Civil Liberties and Adminis- 
tration of Justice has earmarked this item as "the Pattison amendment, " 


Addition of a small “similar to" to art work of another ts no less than theft 
andi it ts: certainly a shoddy practice. It has served to block creative effort 
by many artists who would rather not produce than have their work stolen, 
Let's put an end to "Similar to"=ism in 1977, 

\ 


Most sincerely, 


al — 


i PART OF ME 
IN 
Philip taynes Advertising Graphic Desion nce) Ib MISSING 


April 18, 1977 wit HO 


ittee on Courts, Civil Liberties and Administration 
of Justice of the Committee on the Judiciary, 


House of Representatives . es or us! We want to thank T&l/o and S&MM for 
tM ae ar webb their obvious appreciation of U&lc, As the 
Penigey, ta 0528 ADRES: saying goes: Imitation is the sincerest 


Room 409 
KAREN TAKATA, 
Dear Sir: 


23 PAMELA De form of flattery, If there's anything else 
and winning a seat in Congress, anyone who closely ete 


BRIDGETON, N) 08302 we can do for our enthusiastic readers 
you was granted the right to assume a portion of your position, Ol 
foe gain rcs ve fr se aren FROM JOHN LANGDON \—_ 


please go right ahead. Feel free. Good 
Pek or — Sec ae IO6S. MARION AVE, WENONAH, N.J.O8O9O (609) 468-2777 luck. And keep your eye on the FBI. 
Please give the matter of typeface des: protection your : 


shor iad etre ren peed pica) aS SS SS 


aang or tas imerets ABCDEFGHI 
JKLMNOPQ 
RST _VWXY 
Zab defghi 
jk mnopars 
tuvwxyzis 


SALES \* MARKETING MANAGEMENT 


1 am sure it would be most discouraging if, after campaign: 


Thank you very much. 


Sincerely, 


SUS eee 
ie ek ced 


‘Twenty-Eight Thirty Napier Avenue Macon, Georgia 21204 12/163929 


\ pte) f 

ie fy o sa’ 
Hon, Robert W. Kastenmeter, Chairman j 

Rayburn House Office Bldg. fs 

Rogm 2252 ‘3 rareanbvoanemirsanencia Neh Rimrei 
Washington, D. C, 20515 = 

Dear Sir: 3 

I am concerned with the protection of original typeface designs. 1 
strongly favor the acceptance of the Pattison amendment offering a 
limited term of protection and provided mandatory cross licensing 
of new designs and their names so that new faces would be available 
to the entire market. 


As a visual print designer, I am concemed with the growth of original. 
typefaces. Since I design all college publications, distinctive type- 
face is particularly helpful in enhancing an inexpensive publication, 
Typeface piracy is stifling the creation of original typefaces that 
would be extremely helpful to non-profit educational institutions and 
small business. 


I trust that you will consider the Pattison amendment carefully and 
realize its great importance to all branches of the publications field, 


Sincerely yours, Te FFAN ng LIGHT 


Gay Apel Piet , This self-explanatory graphic 
Thyra 8. Marshall was sent to us by David Works 


Coordinator of Public Relations 


and Publications {lo infowrn aired fav elavity . who isa graduating student at 


She above we 


Please put me. 
Judith 4. Moldenhawer- 
dt end ih | ‘ ; ; : (Student) 
ree srt om Pratt Institute. L. C. Tiffany is smil- 33 Lathrop Street 


France and inl froin Chimes” ing in his grave over this obvious Madison, Wisconsin 53705 
Stork Technical College 6200 Frank Ave. NW, Canton, Ohio 44720 (216) 494-6170 She artist was tmported bron Uermany. but delightful typographic pun. on yeurm rn ling list Fe in a's PR pT OR | 


eAMIGrve 


or 


akin aka 
sheepalir: front rg 
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February 8, 1977 And pointed out her Femohic limbs, 


acc yeaneg Comenes Her Chisel ed OX eyes, her Radiant,Heavy mouth, 
n- Cran Y 4 : se Reais U&LC: 
PHWANK YOU FOR YOUR REQUEST Geese ie She wore a Whitin Black dress, ard a sulky pout: 
: TOBE PLACED ON OUR MATING in “ly At the beginning of the summer of '76, I quit my ime 
‘ ise F ‘Kle. IN @ awk a} at Stemford Typesetting, in order to go back to school. . ; . 
‘ ECA ET ak ee aD Ad th) ‘Ag it turned out, school wasn't what I wanted, and T | Brash ed against her, just as he did, 
en a Se aa arteta ot inet talines ad a i returned’ to work, But when I left, I wanted to give my And said," You've got such an OPEN FACE, 
U&le, PLEASE COMPLETE THES iy ee Hist esi fellow workers something to remember me by, and I wrote aoe 
FORM AND MAIL TO U&le a) , the enclosed poem, It is composed, for the most part, of Are you a liera, Kid? 
(em) " Ty sta typefaces available at STC in hot type, and some of the “No, 1,” she replied, am GEAUNI.”” 


SUBSCRIPTIONS, 216 BAST 
vr, NEW YORK, N.Y. 10017, 


phototype faces, I think that it is the sort of material 
that your publication is interested in, from what I have 
read of it. 

I hope you like it; it was a pleasure putting it together. 


Sct 


Ney PRIMARY JOM FUNCTION 15: 


Priny rival sidled over, awd with q aroresque leer, 
Gaid,“How odd, so aml, my dear.” 
| pulled him into the awning's UMBRA 
And challenged him in avoice like thunder, 
“We'll play a game, you lecherous sinner— 
Whoever gets the Hight Ball in, Windsor |” 


Sincerely, 


DAVID_ MELLON : 

ABs. DIREC Tor ) 

WSL TY. 
Vb Cotnen Aide 


Feat sine Et Tes, 


Mificer 


Suzy Solomon 
NUMBER OF PERSONS EMPLOYED 
40026 1N YOUR ORGANIZATION 
10026 


ie 


A TYPOGRAPHICAL  affaiR 


pe @ | took the game, with resounding Impact — 


| then took her avm, learning her name was Genny ,, 
And asked if there might be any~- 


A.Centary'S wash - Gus Thing she desired. 


= Be & She wanted a new dress, but | extolled 


The ‘ 
toa , his Old Face Haein tan oe abe was wearing as Goudy,Bold. 
Ade : She said,“What have you been reading, 
Asked for his STANDARD drink, and suddenly swore: Avant Garde Gothic Book s ? 


“Something is tuck. in my Craw,Clarendon!, he yelped. The word is GAUDY — | meet nothing but schnooks!” 
“Nothing | can do,” said the Latin Wide - eyed, 
“to help.” 


: | tried to make good, and sought 4 tender look, 
But she wanted to wander down Broadway 
What could |do® A wander we took. 


WORCESTER Worcester 
POLYTECHNIC Massachusetts 01609 
INSTITUTE (617) 753-1411 


Caslon:Antique , Ol English bones creaking, 
Took a long swallow, and sat theve thinking..- 


November 19, 1976 
i a Passing the Friz Quadrata, we thought we'd stop ins 
Catch the Moore Combo, and drink some gin. 

But these were Times Roman, iF you recall, 
And the people in there were having a ball | 


Mr. Herb Lubalin 

c/o Usle 

216 E 45th Street 

New York, New York 10017 


Fon, For those OPEN ROMAN CAPITALS | 
When | was a Bookman with Swash , 


Dear Genius: 

I gazed with interest (I'm certainly not prepared to say I 
read it) on Uélo's two-page setting of James Joyce's last two sentences 
from Ulysses. The usual typographic information, however, was quite un~ 
settling. 


When | roamed through verosa and cavepoxn, 
STENCIL ing on hearts my loves melancholia; Pi tried to keep her outside talking 
And proposed toher, quickly walking — 
lasked her +0 be mine, For wed make 
Ax good team, & Permanent Redline with lowercase 


‘Flyspeck Oldstyle (not_an ITC typeface)'? I should think not! 
Careful examination reveals it to be none other than good old Linotype 
Baskerville. 


When my Hojrline was lower 


And WIN WIE 5 were warmer. 


Now certainly the name 'Flyspeck Oldstyle' is a good deal 
cuter than plain old Baskerville, But I'm really surprised at this type 
of distortion coming from ITC and Usle of all people~~you who are so 
sensitive (and militant) about proper identification, credits, royalty 
payments, etc. when one of your own typefaces is involved. But the prin- 
ciple of the thing ten't changed just because ITC doesn't get their two 
cents out of it. 


Py fame was staiar, | must admit — PShe ignored me., kept insisting to see 
‘ i + me. 
But once, recall, my Fairt’s heart. was: seit; The action inside and she soon le 


Venus, Extrabold,Extended her hand, 


Well then, on to your next failing: 'The point size excapes 
us. We suggest the use of a magnifying glass.' All right, I used a glass, 
one with a calibrated reticle, and measured the damn thing, Your 'Flyspeck’ 


I is 0.90 mm high, whereas a 12~point Baskerville I ts 2.70 mm high. 


Arithmetic 
that there 


is 9 picas. 


12 on 13 x 


pages down 


gives us the size as 4 point. Further measurement discloses 
is an extra 1/3 point of leading between lines, and the measure 

Curiouser and Curiouser. 4 on 4+1/3.X 9,77! Sort of like 
27, all cut to one-third of the original size. 


Com on, folks, ‘fess up. Didn't you really just stat the book 
to size and not even bother to do your homework? 


And | yearned for it, like @olumbus for land. 


Pri saw hev at the GAMBGUS, across the room 


Phe became Tiffamy Heavy ,the well-known daver, 
And | drowned iny Sorrows in vodka and Lancers. 
She made a New Caslon of me for awhile, . 
But | learned te hard way,and cam say witha smile: 


Sincerely yours, 


(Duss, 
BEE a acges Edwarp Leck 

ee ea JLENSTRATOR, 
217 PRINCETIN SE. 


TH! 
P.S. Quibbles aside, I think Uéle are both really neat. Keep up the good Ar AM, 


work. ALB QUERQUE, 
B7l06 


Buying a Souvenir Light er, and then, quite soon, PTE ony wants, above all, t see, 
Harry Obese Squeezed Hon!hn, Why then iFyou want her, you must let Genesee . 


RKrae 


P.P.S. Please add the enclosed name to your mailing list. 


DEAR SIRS: 
DUE TS CIRCUMSTANCES BEYOND MY Reet 
CONTROL | FID MYSECE BRING Compe cced 
TO ASK FOR A FREE SUAECRIPTION To THE 
Utle. | RALLY WEED YouR PAPER! 


Hugriedcy 
Cuas. D cP sow gue iA 
BOS HaurrHeene Aut. “g Pipe Dreams ~ ‘Toray /Photo-Vinny/ Glove-Seyer, Suaty diin-Igor 


Frantroet, (N.4¢ay/ 
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THARS GOLD (& SILVER) IN THEM THAR HILLS. 


IF MAN WERE MEANT TO FLY 
GOD WOULD HAVE LOWERED T 


THE CLUES THAT BROKE 
OF CHICAGO'S GREATEST CRIMES. 


Epes 
ap ae, A sl 
rennen Cachillac 


Che SununerCines 


Symcuse University Summer Sessions IO 


GREAT CHICAGO CRIMES WITH HUGH HILL. 
TONIGHT AT 10 RM. EYEWITNESS NEWS WLS-TV 


Moov cawave wath yawithinan News (hat any athens wewye nh Chicas 


KING WAS A MAN OF 
GOD, NONVIOLENCE, 
ANB CIVIL RIGHTS, 

HE WAS ALSO A MAN 
WITH MANY ENEMIES, 


BY RON RIDENOUR 


THIS ARTICLE WAS SET IN ITC KORINNA & ITC AVANT GARDE GOTHIC CONDENSED 
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And Distinctive Merit, too. As far back as anyone can remember, New York has 
always been taken for granted as the cultural capital of the arts—most especially, 
the graphic arts. No more. Increasingly, in recent years, the annual awards of the Art 
Directors Show have been going to out-of-town entries. Take this past year. Out of 26 
Gold Medal awards, 11 went to participants outside New York; out of 43 Silvers, 16; 
and out of 55 Distinctive Merits, 21 were picked off by out-of-towners. While it is true 
that the majority of the best work still emanates from New York, it is by no means 
any longer a certainty. Great work is being done in Boston, in San Francisco, in 
Harrisburg, and you name it—as is evidenced by the representative sampling seen 

in this spread. And this is true not only of professionals, but of talented students as 
well. In short, “gold” is no longer the special province of New York. A mushrooming 


impressive lot of it is being dug up out in “them thar hills’ 


GOLD AWARD WINNERS 
Newspaper Advertising 


1. Art Director: Gary Johns 
Designer: Mike Eakin 
Agency: N.W. Ayer, Chicago 
Client: WLS-TV 


9, Art Director/Designer: Jim Weller 
Agency; Clinton E. Frank, Inc., San Francisco 
Client: American Coach Lines 


Magazine Advertising 


3. Art Director/Designer: Harris Milligan 
Ase: Luckie & Forney Inc., Birmingham 
Client: Drennen Cadillac 


Magazine Editorial 
4. Art Directors: Robin & Heidi Rickabaugh 


Designer: Robin Rickabaugh 
Agency/Client: Oregon Rainbow, Inc., Portland 


Promotion and Graphic Design 


5, Art Director/Designer: Don Trousdell 
Agency: Shoestring Studio, Syracuse 
Client: Syracuse University, Div. of Summer Sessions 


6. Art Director/Designer: Don Trousdell 
Agency; Shoestring Studio, Syracuse 
Client: Syracuse University, Comptroller's Office 


Art and lilustration 


7. Art Directors: Pete Lohmeier, Kit Corrigan 
Designers: Star Studios, Pete Lohmeier, Kit Corrigan 
Agency/Client: Leo Burnett, Chicago 


8. Art Director/Designer: Gordon Mortensen 
Agency/Client: Skeptic Magazine, Santa Barbara 


Television 


9, Art Director: Roy Sandstrom 
Agency: Leo Burnett, Chicago 
Client: Diet Rite 


10. Art Director: Roy Sandstrom 
ae, Leo Burnett, Chicago 
Client: Diet Rite 


11. Art Director/Designer: Frank Kirk 
Agency: Needham, Harper & Steers, Los Angeles 
Client: Craig Corp. 


SILVER AWARD WINNERS 
Newspaper Advertising 


Art Director: Sarah Macuga 

Designer: Mark Goldstein 

Agency: Earle Palmer Brown & Associates, 
Washington, D.C. 

Client: Washington Post 


Art Directors/Designers: Ron Anderson, Tom McElligott 
Agency: Bozell & Jacobs, Minneapolis 
Client: Northwestern Bell 


Art Director: Tony Anthony 

Designer: Chuck Clemens 

Agency: Tucker Wayne & Company, Atlanta 
Client: Trust Company Bank 


Magazine Advertising 


Art Directors; Jerry Andelin, Bernie Vangrin, 

Jerry Greenstein, Richard Shintaku 
Agency: Botsford Ketchum Inc., San Francisco 
Client: Yamaha International 


Art Director: Paul Hagan 
Agency: VanSant Dugdale, Baltimore 
Client: Martin Marietta Corp. 


Promotion and Graphic Design 


Art Director: George Monagle 

Designer: Michael Fountain 

Agency: George Monagle/Graphic Productions, Ltd., 
Liverpool, N.Y. 

Client: Carrier International Corp. 


Art Director: Primo Angeli 
Designers: Primo Angeli, Tandy Belew 
Agency/Client: Primo Angeli Graphics, San Francisco 


Art Director: Robert Burns 

Designer: Jim Donoahue 

Agency; Burns, Cooper, Donoahue, Fleming, Hynes Ltd, 
Toronto 

Client; Dominion Bridge, Ltd. 


Art Director: Roland Young 
Designers: Ken Anderson, Phil Shima 
Agency/Client: A&M Records, Hollywood 


Art Director/Designer: Don Crum 
Agency: Don Crum Graphic Design, Dallas 
Client: Mr. & Mrs. Paul Finley 

De Soto Tennis Association 


Posters 

Art Director/Designer: Bill ey 

Agency: Doyle Dane Bernbach, Inc., Los Angeles 
Client; American Airlines 


Art Director/Designer: Joseph Sellars 
Agency/Client: Dayton’s Advertising, Minneapolis 


Art and Illustration 


Art Director/Designer: Pete Coutroulis _ 
Agency: Clinton E. Frank, Inc., San Francisco 
Client: K & S 


Art Director/Designer: Heather Cooper 
Agency/Client: Burns, Cooper, Donoahue, 
Fleming, Hynes Ltd., Toronto 


Art Director: Don Menell 

Designer: Michael Brock 

Agency/Client; Playboy Publications, Chicago, 
Oui Magazine 


Television 


Art Directors: Wendy Weber, Tony Miceli, Bob Taylor 
Agency: Needham, Harper & Steers, Chicago 
Client: McDonald's Corp. 


DISTINCTIVE MERIT AWARD WINNERS 
Newspaper Advertising 
Art Directors/Designers: Ron Anderson, Tom McElligott 


Agency: Bozell & Jacobs, Minneapolis 
Client: Northwestern Bell 


Art Directors/Designers: Ron Anderson, Tom McElligott 
Agency: Bozell & Jacobs, Minneapolis 

Client: Northwestern Bell 

Art Director/Designer: Karen Brown 

Agency/Client: Dayton’s Advertising, Minneapolis 

Art Director/Designer: Leo Wright 

Agency: Luckie & Forney, Inc., Birmingham 

Client: Liberty National 


Magazine Advertising 
Art Director/Designer: Paul Collins 


Agency: Hill, Holliday, Connors, Cosmopulos, Inc., Boston 
Client: Acme Printing Company 


Magazine Editorial 


Art Directors: Robin Rickabaugh, Heidi Rickabaugh 
Designers: Robin Rickabaugh, Terry Daline 
Agency/Client: Oregon Rainbow, Inc., Portland 


Art Director: David Moore 

Designers: David Moore, Dorothy Fall, Patricia Gipple, 
Thurman French, William McMillan 

A ne) U.S. Information Agency, Washington, D.C. 

Client: America Illustrated Magazine 


Promotion and Graphic Design 


Art Director/Designer: Bill Bonnell 

Agency/Client: Container Corporation of America, 
Chicago 

Art Director: Lyle Metzdorf 

Designers: Lyle Metzdorf, Richard Hess 

Agency: Metzdorf Advertising, Houston 

Client: Oceaneering International, Inc. 


Art Directors: Ron Sullivan, Stan Richards 
Designer: Ron Sullivan 

Agency: The Richards Group, Dallas 

Client: Loma & Nettleton Mortgage Investors 


Art Director/Designer: Jack Summerford 
Agency: The Richards Group, Dallas 
Client: Heritage Press 


Art Director/Designer: Jann Church 

Agency: Jann Church Graphic Design, Inc., 
Newport Beach, Calif. 

Client: Greenhaus Growers 


Art Director/Designer. Don Grimes 
Agency: The Richards Group, Dallas 
Client: Dr. Patrick Bell 


Art Director/Designer: Mamoru Shimokochi 
Agency: Mamoru Shimokochi, Los Angeles 
Client: Good Shepherd Dental Laboratory 


Art Director/Designer: Dave Epstein 
ency: Dave Epstein, Inc., Irvington-on-Hudson 
Client: Design & Construct Associates 


Posters 


Art Director/Designer: Joseph Sellars 
Agency/Client: Dayton’s Advertising, Minneapolis 
Art Director/Designer: Kerry Walsh 

Agency: J. William Hinkle, Inc., Tulsa 

Client: Penn Place Merchants Associates 


Art Director: Neville Smith 
Agency: Some Group Studio, Ottawa 
Client: The Canada Council for the Arts 


Books and Jackets 


Art Director/Designer: Steve Renick 
Agency/Client: Wadsworth Publishing Co., Inc., 
Belmont, Calif. 


Art and Illustration 


Art Director/Designer: Joseph Sellars 
Agency/Client: Dayton’s Advertising, Minneapolis 


Television 

Art Director: Mike Blatt ; 
Agency; J. Walter Thompson, Los Angeles 
Client: STP Corp, 
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{i CERTIFICA 
(Mt Ne 


“Persevere and Conquer” |!’ 


COLLECTING REWARDS OF MERIT _ =! 


“Don’t be Tardy. Don’t be a Tattler. Don’t 
be a Meddler. Don’t be an Idler. Don’t 
Whisper. Don’t Communicate. Don't an- 
noy your teacher with useless ques- 
tions. Always be kind to each other.” 

So reads the imprint on an 1870's 
school card givenas a “Reward of Merit” 
by the teacher to a pupil. 

Cards such as this were placed lov- 
ingly in albums, by recipients, there to 
remain for a hundred years or more, 
and today such humble ephemera, these 
tiny fragments of history, are being 
rediscovered by collectors. 

I am one of those collectors. I dig 
into dusty bins at flea markets, or flip 
through pages of nineteenth-century 
novels in hope of discovering a single 
precious printed item which might have 
been forgotten there. More often than 
not, my search is rewarded. | began 
dipping into bins in my art student 
days. Today, twenty years later, | 
have 500 Rewards of Merit, and more 
than 15,000 other wonderful items of 
paper Americana. 

Acollection of Rewards of Merit offers 
a fantastic array of ornamental designs 
and fancy typefaces. The cards are rich 
with images of Indians and explorers, 
cupids and ships and animals and presi- 
dents. The designs are eclectic and 
quaint, reminding one of peasant art. 

Reward certificates, hand-drawn, 
were known before 1800, but by 1815 
printers were already in pursuit of the 
mass market. They began by printing 
woodcuts on delicate parchment which 
were to be hand-colored by the teacher. 
They usually bore the words “Reward 
of Merit” and were given for “diligence” 
or “good behavior.” Some charming ex- 
amples say simply, “A Pleasant Boy” or 

“Have Merit, Try Harder.” Most cards 
have a place for the teacher to enter 
her own and the pupil’s name (in best 
Spencerian Script). 

Few cards are dated, but one soon 
learns to arrange them chronologically 
according to the development of print- 
making; black and white cuts or engrav- 
ings, hand-tinted, 1815-1830; one color 
(usually sepia or blue) engravings, 
hand-tinted, 1830-1862; engraved cards 
with small chromolithograph pictures 
adhered to them, 1862-1878; lavish full- 
color chromolithographs, 1878-1890’s. 

Except for a few special subjects, 
such as Kate Greenaway illustrations or 

et Prang cards, chromolithographs after 

#4 1880 are not considered rare. Cards 

were being produced in such quantity 
during this period that collecting them 
neers =) was diready a national pastime. But 
ig rw. y earlier items, ones cut from a page and 

colored and assembled by a teacher as 

personal keepsakes, are indeed worth 
collecting. They are “prints” as fine as 
any. Many bear the marks of American 
artisans. Some are so scarce that they 
may be defined as limited editions. In 
my estimation, early samples of mass 
production are invaluable to our his- 
tory, and collecting them is much more 
than a passing fad. Already, the major 
museums are recognizing their value — 
opportunity awaits the passionate col- 
lector who is willing to seek them out. 


© CAROL WALD 


MER), ; 


oF 
) ENS 


? * 
ee 


Bia 


we resented to 


ae 


\_ pRepoats the story of her hitch yo 
‘eet 


a mon Moe ‘ ase 
> fresented Lo} 


(By 
7 


om intense apni 


THIS ARTICLE WAS SET IN ITC CHELTENHAM 


7 : 
“A Ree 7 
Lin Al 1G tgs = . Herre 


. 


pies by ewww teen ae yeu Mite de® ON ee 


Pe ee 
Ah viene wuniths the fpf toler Z ff ot 


al 
i. titi “aot PUL AICO. OE Ea 4 the tenn 
Vege. hh ee 


‘Sa. ee 


Vid 


Ny MA ae GE 


ll Nt 


ig hf acai Manel vivwn. Te her ew tar 


meme aet e cam 


27 


28 


pan OF Me, 
fravmntnd: nee 
DT dr SS gor 
WHat ie Time 
awed the seperaps am Uheie aemsad conn 
Ried, beantif, cor deus : 


Be io lk her 
REE WAKE 


Verseates) day 


‘ 


wre Th the shed 
phan -shucAvdog: wetaibe I vpprsa be 
yf de cena YN perfect: peek! © mire 
vantiens, owe. dacutnnny afinibet 


dint 
his eepty. 
Lissa welll 
ny Hie Aye atl ta bel” 


HME erit 


Presented to 


YON AMAAET yee 

Hypertree he, 
Hear dpmdeintien’ 
Peterhead’ 

| ot panned wuunegtent 

A. in 
op 


Iw 


si 


Sloth impover 


RTE SEES LET TOOT 


AWARDED 70 


29 


{+> >>> DPS 


2502 
\ = ~ al , 
MAERLATE RS, 


PRO Nor tuskNT & 


NG) AO eine Ul 


sail Sis Na lhe 


jeceites this ¢ TESTIMONIAL » 


cue iia SO al 


a Qunetuali 


ce 8 Gaba te 
Been 


~~ WEW YORK, 


eee SENTED } 
—— gt i Cy 


A rea tae one um. School, during the past term. 


< EM te: oT Tear! 


Miearicheater, Ni Tojeo:svssoutissssseseenanencreoesteivtarnsieorer 


1884, SET OF 4 REWARDS OF MERIT DESIGNED BY KATE GREENAWAY. 
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This is the first in a series of articles by Carol 
Wald, who describes herself as having a passion 
for pictures. She has drawn pictures, non-stop, 
since age six. Covered her walls, profusely, with 
pictures since age eight. Collected pictorial arti- 
facts since age ten. She is a painter who has had 
fourteen one-woman shows. Seven of her paint- 
ings are owned by major museums. Carol Is an 
illustrator whose award-winning work has been 
in most major magazines. Her book, “Myth 
America, Picturing Women, 1865 to 1945,” was pub- 
lished by Pantheon in 1975. It contains 1500 
images from her own collection. And, she is 
delighted to share her love of pictures with the 
readers of U&le. 
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PATTERNS IN PACKAGING 


There are those people, among 
whom this editor is a standout, who 
can somehow make nothing out of 
something; and then there are 
those gifted others who can make 
something out of nothing. Some- 
thing wonderful. 

Included high among the latter is 
Robert Gale, an exceptional de- 
signer of graphics and collages. 
Gale has the inventive capability of 
restructuring such prosaic objects 
as commercial packages of soap, 
detergent, cereals, and the like 
and making them works of art such 
as those seen on these pages. 

Gale is head of his own designfirm 
with clients that include, among 
others: Bristol-Myers, Merrill Lynch, 
Arrow Shirts, Katz Television, and 
Best Foods. His work has appeared 
in several publications and has been 
on view in exhibitions ranging 
from the Art Directors Club Show - 
to the American Institute of 
Graphic Arts Packaging Showto the 
Hallmark Gallery Symbol show. 

According to Gale, his collages 
are collages with a slight difference. 


ted 


ra i 


Whereas most artists who use the 
technique also make the work an 
assemblage -— gathering materials 
from different sources for variation 
in texture, form, and depth — all the 
materials Gale uses come from a 
single source for each collage. 
While rearranging design ele- 
ments one day, he was suddenly 
struck by “the resonances, the remi- 
niscent aspect of each piece’ He 
could still see elements of the origi- 
nal design, but he assumed this was 
because he was aware of the source 
material. When he showed the col- 
lages to a friend, however, he dis- 
covered thatthe same overpowering 
elements that made the packages 
such successful point-of-purchase 
vehicles in the first place persisted 
throughthe rearrangements forthe 
casual observer as well. Sometimes 
they didn’t know what they were 
looking at, but they responded 
nonetheless. In fact, says Gale, the 
packages are so strong that the 
graphic elements defy obliteration 


even when he makes a conscious 


effort to do so. 


The selections shown here are re- 
structured packages of All, Brillo, 
Ritz Crackers, Duz, Premium 
Saltines, $.O.S., and Kellogg's Spe- 
cial K—not, of course, in that order. 
As a test of our readership’s visual 
acuity, we invite you to puta brand 
name on each of the collages, then 
check against the correct labelling 
printed upside down at the lower 
right corner of the facing page. 

In a trial run-through at the of- 
fices of U&lIc, it is only fair (if humili- 
ating) to report that none of the 
editors except Herb Lubalin scored 
anything more thanaflatzero. Herb 
got one out of seven right, which 
made us immediately suspect he 
was in cahoots with Bob Gale, al- 
though he stoutly denies it. In all 
events, see how you and your asso- 
ciates make out. 
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THIS ARTICLE WAS SETIN ITC ERAS 


Just Plain Rubbish 

SSS aes 
Man has devised some rather exotic 
ways to make a living, and in many 
cases has come up with equally 
exotic words to identify these 
professions. 

Thus, a Puffer is an auction boost- 
er; an Abigail is a lady's maid; a Boni- 
face is an innkeeper; a Tonsorialist is a 
barber; a Factotum is a jack-of-all- 
trades; a Grifter is a carnival conces- 
sionaire; a Costermonger is a fruit 
peddler; and, most recently, a Sani- 
tation Engineer is a garoageman. 


Yea, Team! 
ee ee 


The Pantheon de la Guerre, a 
Gigantic panorama of the first World 
War completed in 1918, was the work 
of 130 individual artists, the largest 
number of artists ever to work ona 
single picture. 

The mammoth work—402 feet long 
and 45 feet high—contains battlefields, 
flags, monuments, and the life-sized 
portraits of 6,000 war heroes. 
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No Peanuts for W.W. 


In case you've forgotten: 
the face of Woodrow Wilson 
adorns the U.S. Treasury’s 
$100,000 note. And, of 
course, Salmon Portland 
Chase appears on the pop- 
ular $10,000 bill. Who? 
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The longest-named lake 

in the world is near Webster, 
Massachusetts; it is known locally 
(for good reason) as‘““The Lake.” jj 
The name, of Indian origin, means 
“You fish on your side, 

we fish on our side, § 

nobody fishes in the middle.” 


fewweeks ago Isat inona Sunday morning serv- 
ice at the Bethel A.M.E. Church in Harlem, New 
York City. | had the good fortune to listen to a 
mini-sermon by Ida A. Thomas, a long-time 
member of the Bethel Congregation and a lady 
who knows her bible from Adam to Zachariah. 
She imparted the following information, which 
did absolutely nothing for my soul, but added 
considerably to the body of trivia I have amassed over the years. 

The Bible contains 3,566,480 letters and 810,697 words; 31,175 
verses, 1,189 chapters; it has 66 books. The longest chapter is the 
119th Psalm. The shortest chapter, the 117th Psalm, is also the middle 
chapter. The middle verse is the 8th of the 118th Psalm. 

The longest name is in the 8th chapter of Isaiah. The word and 


Small Fortune 
See 


Mrs. Pemberton, a 16th-century painting 
by Hans Holbein. brought $30.000 in a 1935 
auction, The round portrait is only two inches 
in diameter. 


ON 
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= 
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aa ey occurs 46,627 times; the word Lord occurs 1,855 times. The 37th 

Art Directors take note! chapter of Isaiah and the 19th chapter of the 2nd Book of Kings are 
The term has nothing whatever exactly alike. 

to do with drawing board or sketch- The longest verse is the 9th verse of the 8th chapter of Esther. 


ing. The word Drawing is actually — The shortest verse is the 35th verse of the 1th chapter of John. The 
Ted ile Seatac sa finest piece of reading is the 26th chapter of Acts. The name of God 
“withdrew.” 9 is not mentioned in the Book of Esther: The Bible contains knowl- 
edge, wisdom, holiness and love. God may not give us an easy 
Who Needs Typography? Journey to the Promised Land, but He will guarantee us a safe one. 
aS eer eae ee 


Over 65 percent of the world’s popu- f « 
lation goes through the day without a 


C ever coming in contact with a news- 
iS paper, radio, television, a telephone. 


And we thought everybody read 


me UE&lIc! 
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The first book manuscript in the AN 2, f F Ree io Oe 
United States to be written with a type- b Ce Hema (sece 
writer was The Adventures of Tom . |! ‘| ex s 


Sawyer by Mark Twain. : 
It was typed on a Remington in . Btn, 
1875, but Twain didn’t publicize that 
he had used the typewriter for fear 
he would be questioned about the 
operation of the machine! 
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ILLUSTRATIONS BY LIONEL KALISH 


& MUCH 


Anthony Burgess calls ita "$200 Million 
€rector Set’ Hilton Kramer calls it the ‘new 
arts culture palace’ Affronted Parisians 
call itan “oil refinery,’ a boiler Factory; 


a nathing, and a number of other things, 


most of them unprintable. 
This is the Centre National d'Art et de 


Culture Georges Pompidou, more famil- 


iarly Known as the Beaubourg Center— 


France's bold bid to regain artistic leader- 


ship from New York. Whatever one thinks 
of it, it reeresents a major effort by both 
the French government and the French art 
world to attain, as before, a position of 
hegemony. This means providing not only 
new facilities on amassive scale, but also 
attracting the talent, the money, and the 
oublic—especially the international put 
ic—without which such an effort is 
doomed. 

There are two opposing camps on the 
ssue. The first camo flatly believes the 


tectural genius. The second camp (which 
s across the lake and has a much better 
volleyball team) complains that itviolates 
the traditional essence of their beloved 
city. 

So who's right’? 

One thing is certain. The Center is the 
biggest effort ever to Force Parisians into 


their mythic role of the children of light. 


When vou first see the building, you are 


sure You are looking at Work under con- 


struction. Youre not. What looks like 
scaffolding is, in fact, the actual facade — 
an amalgam of monumental crisscrosses 


of steel pipes, glass, bare ribs, tubes, 
and shies funnels—a gigantic loft space, 


unencumbered by columns and even by 
Staircases. A facade without a precise 


character, conceived like a kaleido- 
scopic superscreen for luminous projec- 


tion, lighting up and going here and there 


like a mosaic. at the pleasure of an un- 


manageable computer. 
There are vast tracks of space for the 
able Works of art, cinemas, a colossal 


information center, a department of what 
iscalled Industrial Creation, a music center 


Babylonianhanging gardens, bars where 
people may talk over Wine and alcohol 


(the only way to talk art) and, of course, 


a restaurant grande luxe. 


The culture palace, created by the prize- 


Winning team of Renzo Piano and Richard 
Rogers, is known as Beautiful Borough 
(Beaubourg) after the ironical name 
given to the old slum area. It sits on the 
Right Bank of the Seine, north of the Hotel 


de Ville, east of Les Halles, and sepo- 


rated from that venerable quarter by the 
Boulevard de Sebastopol. The average 
uninformed Parisian believes it to be a 
blight on the neighborhood, that the 
great old market Les Halles was’ pulled 
down to accommodate the new temple 


of nonesculent art and they reasonably, 


or Unreasonably, resent this. It seems to 


O 


structure reflects an age of striking archi- 


There is a grandeur within, however. 


city’s first major public library, For innumer- 


directed by Pierre Boulez. There are sub- 


them like an official subversion of long- 
time values. The almost volatile grumbling 
is, moreover, only one aspect of the 
public's distrust of the venture. There is a 
natural suspicion of the state; a conviction 
that the ‘good life" belongs to the private 
sector, a blasé refusal to be impressed, a 
typical Parisian apathy. They might be 
happier if the venture were dedicated to 
Mao as the “supreme museological in- 
stance of the imagination of the late 
capitalistic era.’ Enthusiasm is something 
Yougive to a Jerry Lewis season on the TV 

Still, no matter how one looks at it, the 
monument is imeressive—revealing an 
airy strength and vitality, that are striking. 
t has four main departments: the vast 
ioraru, a section devoted to the visual 
arts (which is, In sheer spatial terms, the 
argestmuseum inthe world), an industrial 
design center, and—somewhat cut off 
from the others and destined certainly to 
oe autonomous and possible eccentric — 
the Institute for Acoustical and Musical 
Research Coordination, under Pierre 
30Ulez. It is big and can accommodate a 
virtual endless flow of visitors each day. 
The theme of the Beaubourg is trans- 
formation. Transformation ofinternal space, 
transformation of products in an increas- 
ingly industrialized and commercialized 
culture—an attempt technically to vary 
the relationshigs between public and 
performance, to produce a universal, com- 
mercial, and technical theater of the mind 
and body. People and groups will be 
able to plug themselves in for Various 
activities, literally. Or they can come to 
watch painters and sculptors working. Let 
other museums collect vast quantities of 
old art. Let living artists come to us! 
As for the cost of this “gigantesque 
palais de la culture; even the Minister of 
Culture has expressed alarm. Total ex 
penditure on the projectis, to date, about 
200 million dollars. It was conceived in a 
time of national Financial euphoria, and 
that season of vaches grosses, or fat 
cous, is over. What began as a ‘national 
Folly” has ended up as—well, vour 
OPINION is AS good as ours. 

Views throughout the city are predict: 
ably mixed, and it is worthwhile to quote 
from a letter of protest signed by a large 
number of artists: 


N 


"We writers, painters, sculptors, architects, 


all passionately concerned with that spirit of 
beauty which, till now, had been preserved 
intact in Paris, wish to protest with all pos- 
sible indignation, inthe name of the traduced 
taste of France, now menaced and threat- 
ened, against the erection in the very heart 
of our capital, of this useless monster...” 

That was not Beaubourg they are talking 

about, but the €iffel Tower. And where 

would Paris be without that. “monster”? 

A national creation now has to serve 
something bigger than the nation. 
Whether Beaubourg (following Andre 
Malraux’ creed) helos all men to be ‘re- 
deemed through art’ remains to be seen. 
Beaubourg seems to be trying to pull 
Paris away from the city. so many of us go 
there for. Those who approve will be satis- 
fied; those who don't will yield, after a 
proper show of resistance. How far will 
the institution that the metal monster 
houses raise the serious question of the 
elationshio of the artist to the state’? Can 
a painter or composer accept government 
patronage and ride a wet bicycle over 
canvas or produce a seven-minute elec- 
tronic scream called ‘Venture 2/4"? And 
will the oublic take to it? 

Time will tell. One thing is certain. 
Beaubourg is there and, sooner or later, 
everyone will learn to love it. Or hate it. 
Beauty, after all, is in the eye of the be- 
holder. And, in our case, the beholder was 
Hedda Johnson, who had o thoroughly 
good time documenting the opening cere- 
monies of Beaubourg. 

THIS ARTICLE WAS SET IN ITC BAUHAUS 


The documentations include 

brary and a card-file catalogue of 
creators, study groups, and re. 
search centers, with the informa 
tion constantly brought up to date. 
The CCI also maintains-a data bank 


| of technical information about cur 


rent consumer appliances. Several 
exhibitions have already been or 
ganized : « Factory work and Ar 
chitecture » and « What's an Adver 


| tising Campaign ?». « Archeology 


of the City » will be the theme of an 
exhibit at the time of the Center's 
opening. In the Autumn of 1977, it 


_ will be the « Child and the City ». 
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LETTER 
FROM 


HEDDA 


From: Hedda Johnson 
Paris, France 


To:  U@lc 

The International Journal of 

Typographics 

International Typeface Corporation 

216 East 45th Street 

New York, N.Y. 10017 
Apropos our discussion — experiments in 
Art and Technology — I feel compelled to 
report to you about: Graphic Fun; Graffiti; 
Graphics, Graphics, Everywhere; Extra, 
Extra, Ordinaire; and, of course, the reason 
for the celebration: the Grand Opening of 
Le Centre National d’Art et de Culture 
Georges Pompidou, better known as: 
Beaubourg (pronounced Bobur). 


Night Flight No. 070 has departed from 
Kennedy and if I did forget to pack my auto- 
graph book it’s just as well — you know how 
difficult it is to balance the introductions, 
the drinks, the curiosities, the who’s who, 
where’s what and with whom all at the 
same time. 


However, very fast my mind wanders to the 
interior of the plane and the imitation gold 
and white, arborite, panther paw-print type 
of wallpaper everywhere — even in first class? 


Larry River’s Menu Design finally arrives. 
It is certainly not nothing. It could have tasted 
better and certainly deserved butter. 


There is dancing in the aisles and Maurice, 
the stewardess, puts mauve bubble fix spray 
over everything, and everybody falls asleep. 
Sweet dreams. 


But, please identify yourself as a member of 
the B.A.T. (Experiments in Art and Technology) 
EAT. Iam starving. Do I look it? My friend 
Babar is supposed to meet me at Orly. 


I phone. He is still asleep. The bus takes us to 
Paris. The French Press and TV may want to 
interview members of the American Group. I 
immediately get lost at the hotel and stumble 
into a huge audio visual trades fair, T.A.S. 
magic, magnetic symbols and magnetic alpha- 
bets. Looks good! 

I shine my shoes. I have arrived. 


The programme includes many cocktail 
receptions, shows of private collections, special 
visits to famous houses — black tie is not 
required. The first open house takes place at 
the Schlumbergers’ — it’s not easy to find in 
the dark — I manage. I shake hands with Mr. 
Pierre Schlumberger and notice the most 
remarkably perfect square piece of green grass 
surrounded by his mansion. 


Some people are sketching their friends. 


Why hasn’t anybody invented a typewriter 
which types ones own handwriting? 


T hear a dog barking; here? I follow it spilling 
champagne.The dog has his own TV Room. 
Damn it! 


Still, I get to see Gilbert and George sign their 
book, “Dark Shadow.” Is anybody following me? 


I visit Fauchon’s for sweets and pastries. It’s 
too much! So good! Where is Babar? The open- 
ing is tonight. He has my ticket. What will I 
wear? My blindfold? I want to be glamorous. 
My eyepatch. My earpatch. Patchouli? I can’t 
find my ticket. Help! Here it is! Red, white and 
blue! 


Suddenly I see him! He sees me and smiles. 
Poised...balanced...gorgeous... Babar! We 
embrace. I’m in love. His eyes are shiny! We 
are happy! BABAR, ou est le BOBUR? 


He is wearing roller skates, they help! The 
place is enormous the Presidential Voice — 
appears — the crowd goes wild. Celebrities are 
everywhere. You can touch them, I hear music. 
Turn left and stare into a huge banner done in 
Futura Bold (in French). 


And, still further on next to the entrance I 

see a goldfish bow] with live goldfish. Here? 
Built into a poster further down the aisle is a 
portrait of the President! What is it doing here? 


The Center is fabulous. The graphics and 
typography speak for themselves. There is so 
much to talk about; but enough for the moment 
till next time. 


With love and tender kisses. 


at _ 
P.S. I forgot to tell you about something I saw 
near the Les Halles. area: Exterminator shop 
window display which featured: get this: 
dead rats: beautifully stuffed and hung in a 
row only in France. Inspiration for the one and 
only Rat Alphabet. Maybe??? 
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AKRON, OHIO The Akron Typesetting Co. 
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HOUSTON, TEXAS 
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Actiot Graphics, Inc. : 
Type House, Inc. 


New England Typographic 
Service, Inc. 


Berkeley Typographers, Inc. 
Composing Room 
of New England 


J. M. Bundscho, Inc. 
Frederic Ryder Company 
Total Typography, Inc. 


Bohme & Blinkmann, Inc. 
Yaeger Typesetting Co., Inc. 
Jaggars-Chiles-Stovall, Inc. 


Southwestern Typographics, Inc. 


Craftsman Type Incorporated 
Willens + Michigan 

The Type House, Inc. 
Typoservice Corporation 
Lettergraphics/Kansas City, Inc. 
Graphic Arts, Inc. 
Wrightson Typesetting, Inc. 


MINNEAPOLIS, MINNESOTA Dahl & Curry, Inc. 


NEWARK, NEW JERSEY 


NEW YORK, NEW YORK 


ORANGE, CALIFORNIA 
PHILADELPHIA, PENNSYLVANIA 


PHOENIX, ARIZONA 
PITTSBURGH, PENNSYLVANIA 


PORTLAND, OREGON 
ROCHESTER, NEW YORK 
ST. LOUIS, MISSOURI 
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TAMPA, FLORIDA 
MONTREAL, CANADA 
TORONTO, CANADA 
WINNIPEG, CANADA 
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Advertising Typographers Association 


of America. 


Duragraph, Inc. 


Arrow Typographers, 
a Patrick & Highton Company 


Advertising Agencies/Headliners 


Artintype-Metro, Inc. 
Franklin Typographers, Inc. 
Royal Composing Room, Inc. 
Tri-Arts Press, Inc. 


TypoGraphics Communications, Inc. 


Volk & Huxley, inc. 
DeLine-O-Type, Inc. 


Walter T. Armstrong, Inc. 
Typographic Service, Inc. 


Morneau Typographers, Inc. 


Davis & Ward, Inc. 
Headliners of Pittsburgh, Inc. 


Paul O. Giesey Adcrafters, Inc. 
Rochester Mono/Headliners 
Master Typographers, Inc. 

Dix Typesetting Co., Inc. 
Century Typographers 
McLean Brothers, Ltd. 

Cooper & Beatty, Ltd. 

B/W Type Service, Ltd. 
Savage & Co., Pty., Ltd. 
Typografen AB 


Advertising Typographers 
Association of America, Inc. 
461 Eighth Avenue 

New York, N.Y. 10001 
Walter A. Dew, Jr. 

Executive Secretary 


For progress in this changing typographic world. 


“E vary Ait Director shou should 
near aa nd 2 board” 


Harry Marks, ABC-TV, L. 9 


Let us introduce you to a super new creative 

experience...a method so fantastic, you ‘Il have to 
see it to believe it. It’s the Spectra Setter 1200! 

Imagine, no more fighting with rub-down letters 
or tedious time spent on type comps and layouts... 
and no more expensive type buy-outs! 

Now you can quickly and effortlessly design your 
headlines and produce ‘photo sharp’ type...from 1/8" 
to 7" high letters, from one master...right in your 
own studio with the Spectra Setter 1200. 


And it’s so easy...you'll set your first ‘professional’ 


headline in minutes, faster than doing a rough layout! 


Return this coupon and we'll send you a fully 
detailed brochure, a sample and a listing of over 


“There's only one word to describe 
your setter-FANTAS TIC! | can, at 
last, set heads the way / want them! 
Thank you for developing such a 
setter and making it available at a 
reasonable DIIC@. selon Rouge: a 


“Unlike other firms we have problems 
with, PhotoVision’s key people are 
always accessible for consultation. 

| appreciate this after sales concern: 


Phil's Phototype 
Washington, D.C 


“Invaluable for all headline layouts and 
finished art. Every art director should 
have a Spectra Setter near his 


MW He ay Marks 


drawing board. sents 


“Q months after installing 

our first Spectra Setter, 
we ordered a second one 
due to new, increased 
production needs’ 


Downing Displays. 
Ohio 


1200 users 


are our est 
salesmen! 


2,500 designer phototype styles available to fill your 
creative needs. Get ready for a super experience! 


C Also send me all the Color Comp details. 


COMPANY 


ADDRESS 


PHOTOVISION 


CITY STATE ZIP 


ATTENTION PHONE 


C1 Call me, | want the details now! 
PhotoVision of Ca. Inc. e Box 552-R2 
Culver City, CA 90230 e (213) 870-4828 
Out of CA call TOLL FREE (800) 421-4106 


: La 

Come see us & AnG<ai Americana Hotel, N.Y.C., Sept. 24th to 27th, 1977. Write for show tickets & seminar infor- 
plan to attend: a mation on this exciting and informative new ‘Automated Communications 77’ Exposition. 
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40 ADVERTISEMENT 


In a lifetime of excesses and obses- 
sions, of duplicity and autodidacticism, 
this reviewer has given up a number of 
things. In no particular orderofimportance, 
| have given up croquet, political ambi- 
tions, William Makepeace Thackeray, 
vests, cocktail parties, girls, cigarettes, 
singing in the bathtub, and several incon- 
venient resolutions. 

So far as | can make out, the cosmos 
has been untroubled by these manly 
relinquishings. And the news that | am 
now giving up the rat race isn’t likely to 
punch any black holes in its celestial 
harmony, either. 

It happened just the other night when 
| curled up in the big chairto sink my teeth 
in the upcoming new book, “The Great 
American January Through December 
Nineteen Hundred and Seventy Eight Rat 
Race’ What life couldn’t accomplish over 
years too numerous to mention, R.O. 
Blechman and Herb Lubalin have man- 
aged to do virtually overnight. 

!am not easily excited. | have twice 
ridden the Cyclone at Coney Island 
and | have spent an evening with Charo. 
But even the most jaded reader cannot 
fail fo get a thrill from this little treasure 
trove which will, or certainly should, be on 
everybody's Christmas gift list. 

As the evocative title suggests, this 
witty and charming volume is constructed 
as a calendar with a delightful illustrated 
story line by Blechman enhanced by the 
captivating design one has come to 
associate with the name Lubalin. Blech- 
man has a defttouch with uneasy subjects. 
What he did for the “talking stomach” 
through his popular TV series of Alka Seltzer 
commercials, he is doing for the “racing 
rodents,’ allegorically putting a cluster of 
them through their monthly paces over 
the obstacle course we call urban tife. 

We Americans are a strange species. 
In New York, for instance, we pour out of 
the outskirts into Manhattan each day 
from around 6 o'clock in the morning to 
6 at night to fill the skyscrapers, the fac- 
tories, and the department stores and to 
work at appointed tasks for eight hours or 
more. At dusk the tide reverses, and the 
subways and buses hurry us out again to 
our homes. If we push and crowd into the 
subways, it’s because ourjobs depend on 
our arriving on time: if we are suspicious of 
each other on the job and advertently 
climb over a fellow worker, it’s because our 
very survival is at stake; and if we huddle 
and jostle on the way home again, it’s 
because suppers and families and prob- 
lems are waiting along with the obligatory 
TV. Visitors find that the rat race way of 
living is contagious: you're a human chip 
in a fast-moving tide that will quickly over- 
whelm you if you don't accommodate 
your pace to the common tempo. People 
who come from less crowded places are 
shocked when they first find themselves 
caught up in the race. Those who can, flee 
from it; those who can't, race or get run 
over. Men and women have wiitten bitterly 
about it, applying the old saw to New York 
that makes it “a nice place fo visit, but | 
wouldn't want to live there.’ 
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All this and more has been amusingly 
and penetratingly illustrated by R.O. 
Blechman’s subdued pastel palette as 
he covers the “race” from start to finish 
with his “moving” strip of racers. Although 
individually done, the color wash draw- 
ings have motion, timing, and sequence — 
the stuff of motion pictures. But means and 
matters of technique are of small moment 
to Blechman. Foremost always is a point of 
view, the attitude that has given birth to a 
number of apt fables for our times. Author- 
illustrator of several books—“Onion Soup,’ 
“No” and “The Juggler of Our Lady’’—his 
animated films have been exhibited in- 
London and New York film festivals, and his 
TV commercials have been seen every- 
where. Herb Lubalin is, of course, widely 
recognized as one of ourforemostgraphic 
designers and is the editorial and design 
director of this publication. 

“The Great American Rat Race” is, in 
a word, delicious. Buy a copy. Better still, 
buy copies for everyone in the office. 
Even better still, buy copies for friends, 
relatives, clients, and anyone who has 
everything. It’s the ideal gift to delight the 
eye and provoke the brain. And who 
knows? Just maybe, if enough people 
savor the volume as | did, they'll be so 
abashed that we may all go back to act- 
ing like human beings again. 

Jack Anson Finke 


Pictured here are a few sample 
pages of The Great American 
January Through December 
Nineteen Hundred and Seventy 
Eight Rat Race. It is a magnifi- 
cently printed and bound date- 
book/calendar containing 28 
full-page, full-color illustrations, 
and 84 two-color pages of 
monthly calendars, weekly di- 
ariesforappointments and tele- 
phone messages, and ample 
space for copious notes. This 
ideal Christmas gift, for anyone 
who has everything, is reason- 
ably priced at the pre-publica- 
tion price of $45.00 per copy. 
Orders in quantities of 10 and 
over are being offered at sub- 
stantial reductions. 


223 East 31st Street 

New York, N.Y. 10016 

| want to avoid the last-minute Christmas 

rat race. 

[| enclose my check for $ ei—— 
copy(s) of fhe Great American Rat Race 
at the pre-publication price. 

(New York City residents add sales tax.) 

[] Please send me information on quantity 
orders of 10 copies or more. 

PLEASE PRINT ‘ 

Name 


Address 


City 2 


A2 

Two of the finest annuals available 
will be included in the price of a 
subscription to Communication Arts. 


We could casebind these annuals as books and sell them separately for 
$25 or so, but we don’t. The CA-77 Annual (250 pages, $12 single copy 
price), The ART Annual-1977 (166 pages, $9), and four regular issues 
of 100-plus pages ($4 each) make up the six issues in a year’s 
subscription to Communication Arts. 


Each year The ART Annual—illustration 
1977. Orders received 


If you would like to receive entry forms 
for either of the annual competitions, 
send us your name and address. 

and photography—closes April 1. 

after any future price increase will be 
billed for the amount of the increase. 


The subscription price shown is in 


The CA Annual—design and advertising 
effect July 1, 


closes July 1. 


The 1977 ART Annual has been juried and is in layout and production 
at the time this ad had to be written. I know it will be 166 pages and 
lll ll | that it will have over 200 color illustrations. I don’t know the exact 
number of the latter yet. That will be dictated by the work we have to 
show. Our policy in the Annuals and all of the issues of CA is that 
everything that is in color will be reproduced in color. If you don’t see 
it in color here, it was originally black and white. 


My name is Dick Coyne. I’m the editor and publisher of CA and I have 
a lot in common with you and most of the readers of our magazine. 

I graduated from art school. I was an agency art director and a 
corporate art director and the founder of a major West Coast design 
studio. CA was started in that studio nineteen years ago. But don’t let that 
type us as a West Coast magazine. I am just as familiar and concerned 
with what’s happening in New York, Boston, Chicago, Atlanta, 
Cleveland or other cities as I am with San Francisco or Los Angeles. 
We also have a very large Canadian and foreign circulation. 


Zip 


State 


I am backed by a great staff and a network of contributing editors 
around the country, and the world, who are all knowledgeable pros in 
the business. Allen Hurlburt, for example, the former art director of 
Look, was one of the most honored people in the business, including 
The NSAD Art Director of the Year when that organization was still 
functioning. Allen is living in London at this time and covering 

that part of the world for CA. 


Between us we try to plan interesting issues with diversity and balance. 
We feature outstanding designers, art directors, illustrators and 
photographers, and sometimes we will take a broader overview of 
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system in New York, Chicago, and the West Coast. Our content stays 
close to professional interests because that is our audience. We 
assume that our reader has a working knowledge of the business and 
present our material accordingly. Our format is geared to a flexible 
layout to best display the work, not to fit the work into our format. As 
we have grown in circulation, we have been able to steadily increase 
the number of editorial pages (approximately 750 this year—twice the 
pages of the U.S. design publication with the next largest 

paid circulation). 


Name 
Address 
City 


$26 


That is the reason why we also can offer more color and quality 
reproduction. Our paid circulation is much larger than any other design 
publication in the world. And we’re the only one that is making any 
substantial growth. We increased the circulation 18% last year and 
we're on a faster pace this year. Much of this is due to a remarkable 
82% renewal rate. We must be doing something right. 


$7.50 


$12 


If you aren’t already a CA reader, I hope you'll join us. | 


A year’s subscription is $26. : 


(Canada $28, all other countries $32) 


CA-76 Annual... 
L] Subscription to Communication Arts... 


| would like to order 
L] The ART Annual, 1976... 


If you subscribe now, the 1977 ART Annual (July) and the CA-77 | 
Annual (November) will be included in your subscription. If you'd like 

to purchase the 1976 ART Annual or the CA-76 Annual, 

copies are still available. 
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The 1976 ART Annual was juried from over 3,000 entries and presents 
an outstanding selection of illustration and photography. 152 pages, 
printed on 80 Ib. Shasta Gloss with a gold-stamped and embossed 
cover, it has 264 illustrations (213 in color). The price is $7.50. 


The CA-76 Annual presents advertising and design selected from 

14,000 entries. The winners represent 68 cities from six nations. 

240 pages, the Annual is printed on 80 Ib. Shasta Gloss with 634 color 
illustrations (including 216 television frames) and another 152 illustrations 
in black and white. The jurors were: John Cleveland, Lou Dorfsman, 
Jim Johnston, Bob Kuperman, Jim Lienhart, Howard Paine, Stan 
Richards, Hal Riney and Sam Scali. The price is $12. 


so this offer must be limited to a 
first-come, while-they-last basis. 

If our inventory is exhausted, 
Postage will be prepaid, second 
class mail, but copies of the 
annuals cannot be shipped until 
payment is received. Allow up to 
three weeks for mail delivery in 
the U.S., longer on foreign orders. 


The annuals will not be reprinted 
payments will be returned. 


OR WHY YOU NEED A PHOTOTYPOSITOR™ 
NO MATTER HOW YOU'RE SETTING HEADLINES NOW. 


Thousands of happy users can testify to the fact 
that our ingenious Photo Typositor gives them display 
type of impeccable quality while, at the same time. 

mee saving them time and money. 

— They prefer the Photo Typositor 
) _ because it turns out sharp, crisp, 
a professional-quality 
headlines that far surpass 
anything that they can 
get from text machines, 
lettering sheets or any 
=2— darkroom devices. 

| It also beats 
e _ sending out for type, 
eis * because the Photo 
Typositor will set a word for pennies, instead of dollars. 
And it’s there when you need it, 24 hours a day, 7 days 
a week, with no tiresome waiting for pick-ups and 
deliveries. (Besides, your typographer is probably using 
a Photo Typositor anyway whenever you order type 
36 pt. or larger!) 

Though the compact Photo Typositor is amazingly 
simple to operate (it works in normal room light, no 
darkroom or plumbing), the things you can do with it 
are even more amazing. You can condense, expand, 
enlarge, reduce, interlock, overlap, bounce and 
stagger over 2000 different typefaces. In fact, you can 
get over 2800 variations from a single inexpensive type 
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font. Plus make banners, rules, borders, scrolls, arcs and 
curves—and even set type in more than 15 foreign 
languages. 

You can get things just exactly the way you want 
them. You gain complete control, enhance your creativity, 
and save all kinds of time and money in the process. 

The Photo Typositor. If ever a machine deserved 
to make headlines, it’s this one. 

Write and we'll send you a free 16 page 2-color 
illustrated brochure describing the Photo Typositor. 


CALL TOLL FREE 800-327-1843. 
In Florida call (305) 722-3000. In Canada call (514) 739-3325. 
LOW COST LEASING PLANS AVAILABLE. 
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i 
i VISUAL GRAPHICS CORPORATION i 
| ; > We've taken photographic reproduction out of the dark. i 
i 
| VGC Park, 5701 NW 94th Avenue, Tamarac, Florida 33321. ; 
| [_] Yes. I’m interested in the Photo Typositor. Have a representative call. 4 
1 (J Just the free brochure for now, please. r 
} Name i 
] Title | 
i Company 
y Address | 
i City, State & Zip i 


HEADLINE SET ON THE PHOTO TYPOSITOR IN THE ORIGINAL VGC ALPHABET ORGANDA® (OR-201). 
SUB-HEADLINE SET IN AVANT GARDE GOTHIC DEMI (OT-4). 


It’s Gone. 


It reassured you when you saw it on your desk. 
It was what you asked for when an ad or an annual report 
needed a little special attention. 

It could liven up the deadliest trade ad and complement 
the most sophisticated corporate identification program. 

It meant type proofs that were clean, sharp and accurate. 

It stood for type salesmen you could talk to and maybe 
even learn something from and typesetters that viewed their jobs as 
more than just jobs. 

It was on the most complete type books you’d ever seen 
and on envelopes you could recognize from across the street. 

For more than 6 years, it was the most visible symbol 
of a typographer in the city of Chicago. 

And now it’s gone. 

The funny, backward Novel Gothic R that stood for 
RyderTypes is being replaced by a new R. 

R in motion. An R you'll soon see on our envelopes, 

invoices, type proofs and delivery cars. | 

A new R that will stand for everything the old R ever 
stood for and hopefully even more. 3 

An R we hope you'll learn to trust as much as the old one. 

The old Ryder R. It’s gone, but not forgotten. 
May it Hest in Peace. 


Frederic Ryder Company, 500 North Dearborn, Chicago, Illinois 60610. Telephone 312-467-7117. 


The Comp/Set Con 


Faster than the traditional way of getting type. 
If your company owned a Comp/Set phototypesetter, you'd take an ad 
like this one from copy to first type proof in less than an hour. Corrections, 
if any, in minutes after that. 


More control than you'd ever imagine. 
With a Comp/Set phototypesetter, you’d talk face-to-face with the 
operator. You could tell him about that special letterfit you want. 
You could even draw hima picture. And he could do it while you wait. . 


From traditional styles to theverylatest, 
in a remarkable range of sizes. 
A Comp/Set phototypesetter gives you up to 
70 on-line sizes from 5% to 74 point. In any of 
hundreds of available faces. On durable, 


inexpensive type discs. | 


Affordable, easy, and reliable. 

| A Comp/Set phototypesetter can prove to the 
most skeptical that in-house phototypesetting has 
indeed become practical and inexpensive. And we 
trainyour operators in just a few days, to do fast, 
amazingly high quality work. Comp/Set phototype- 
setters are also performance-proved, and backed 
by a nationwide service network. 


ftyour 
fingertips. 
You can set type 
yourself. Even if 4Comp/Set phototypesetter is not much more 
’ Il th b difficult to use than a modern electric typewriter. It 
vOMES UMDS: requires a knowledgeable operator for it to perform 


to full potential. But if there are times when your hands itch to make 
something magic happen yourself. Go on. You can do it. 


For a job-oriented demonstration and a more detailed idea of what a 
Comp/Set phototypesetter will do for you, call your nearby VariTyper 
office. Or send the coupon to VariTyper, 11 Mount Pleasant Avenue, 
East Hanover, New Jersey 07936. 


Advancing the state of the graphic arts. 
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Title 


All the type in this ad was 
composed on a Comp/Set phototypesetter. 


City/State/Zip — 
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Selections from 


the Dymo 
Typographic 
Library 


The typefaces shown on this sheet are 
a representative selection from the 
typographic library of Dymo Graphic 
Systems. They range from text to 
display families, and from classical 
Caslon to the original Univers. The 
total library of typefaces that is 
available for use on Dymo Graphic 
Systems phototypesetters is one of 
the most comprehensive available to 
the industry today. It includes an 
impressive complement of old as well 
as newer varieties, numerous designs 
that were created to customer 
specification, and an ever-growing 
group of contemporary faces that are 
being made available by various 
independent design organizations. 


The Dymo typographic effort requires 
a delicate balance to meet the 
typographic needs of our total global 
market. Emphasis is placed on 
meeting the needs of the numerous 
markets that require Roman language 
alphabets as well as those that 
require non-Roman alphabets. 


In Dymo’s facilities, letter designs 
are first created as precise sketches 
over 500 points in size. They 

are then rendered either as black ink 
drawings, or as friskets cut in 
amberlith, before their ultimate 
transfer into camera art. This 
carefully prepared art is reduced 
to the master matrix in a one- step 
photographic exposure, ensuring 
absolute letter-design fidelity. 


The careful preparation of the 

original designs, the simplicity of 

the technical processes by which the 
matrices are produced, and the use of 
the highest possible quality of 
materials result in a final product 

that meets the highest demands of the 


typographic industry. 


Dymo Graphic Systems 
355 Middlesex Ave., Wilmington, MA. 01887 


Tel. (617) 933-7000; Telex 94-7140 
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751255 


a phototypesetting 


processor Wi 


Ad 


a built-in 


Copy set on your photo- 
typesetter using RC (resin-coated) 
paper gives you the clearest, 
sharpest, most permanent image. 
Now, process the RC material 
speedily and automatically in 
normal room light with the 
processor that is part of the 
Pos One® 8000 System. 

With the flick of a switch, 
convert instantly from RC 
processor to the famous 
} Pos One system and 
you can now have 
complete in-house 


‘POS ONE 8000 


It’s an automatic processor 
for resin-coated (RC) 
phototypesetting materials. 


It’s acomplete daylight 
operating repro camera 
system. All for the price 
of an RC processor alone. 


reproduction capability. Make 
extra proofs of your typesetting— 
enlarged, reduced or same-size— 
on paper or film; produce type 
modifications and reproportioning, 
positive or reverse stats, screened 
veloxes, special effects screens, 
VGC Color Cells® slide enlarge- 
ments, positive or negative trans- 
parencies, posterizations, etc., etc. 
—and do them all for pennies 
apiece. (One model even makes 
offset plates!) Positive to positive 
single-step automated process 
requires no negative, darkroom or 
plumbing. Simple to operate. 
Anyone—including the person 


who sets your type—can run it! 
Before you commit $4000 
or more to an RC processor alone, 
you owe it to yourself to investigate 
the full capabilities of the Pos One 
Photocomp 8000! If you already 
own an RC processor as part of 
your photocomposition system, 
the Pos One 8000 provides a 
perfect back-up RC processor in 
addition to full camera capability. 
Want to know more? 
CALL TOLL FREE 800-327-1813. 


In Florida call (305) 722-3000. In Canada call (514) 739-3325. 
LOW COST LEASING PLANS AVAILABLE. 


l VISUAL GRAPHICS CORPORATION 
o We've taken photographic reproduction out of the dark, 
| 


ol 


VGC Park, 5701 N.W. 94th Avenue Tamarac, Florida 33321 


1 (J Yes. I'm interested in the new Pos One 
| Photocomp 8000. Have a representative call. 
ie Just more information, please. 


{i 
I Name 
| Title 


] Company 
I Address 
City, State & Zip 
Phone 
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STATE OF NEW YORK wat 
COUNTY OF NEW YORK)” 


___ Morton Friedman, Senior Vice President of the 
Alphatype Corporation, being duly sworn,deposes 
and says: Carol Wright, secretary/typist, with no 
previous knowledge of: pagrapry) or typesetting 
equipment set the entire right hand page of this 
ad, with just tivo hours ofinstruction, using the 
AlphaComp. the office machine that sets beautiful 
type at tremendous savings. 


Morton Friedman, Senior Vice President 


Sworn to before me this 15th day of May, 1977. 
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AlphaComp. 
The Word Composer. 


What looks for all the world like a 
typewriter is in fact a type setter, or 
Word Composer. With it your typist 
will be able to produce sharp, clean 
originals for reproduction of in-house 
manuals and visual aids, company 
publications, reports, catalogs, ads 
and promotional materials, plus 
better looking letters for mass mail- 
ings, you name it. All with an absolute 
minimum of training, all while she 
continues her other duties. 

The AlphaComp is a direct-input 
phototypesetting system. And the 
words it prints out will be the clean- 
est, sharpest, most distortion-free 
words possible on any similar sys- 
tem. Period. Because AlphaComp is 
made by the Alphatype Corporation, 
whose reputation in the professional 
typesetting industry proves that our 
primary concern has always been — 
and still is—the highest typographic 
quality possible at any cost. 


Save money. 


You send your high quality material 
to an outside source for printing and 
typesetting because it takes a skill 
you don’t have in-house. But you lose 


wt . 
‘ 
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control of the job, lengthen the turn- 
around time and increase your cost. 

AlphaComp offers you an alter- 
native. With your present staff, you 
can compose all of your material with 
the same quality results you expect 
from a professional. Because we built 
a product that produces the highest 
typographic quality by automating 
all the components of professional 
typography. Then, we designed in 
human engineering so that the people 
who use AlphaComp can produce 
the work in less time or cost than 
you could imagine. 

AlphaComp offers features you'd 
expect to find on costly sophisticated 
equipment .. . like ten memory banks, 
automatic indent and an information 
storage and retrieval system for those 
repetitive jobs. Yet, AlphaComp was 
built for office use, and office people! 

We'll bet that with any volume of 
outside typesetting, AlphaComp will 
pay for itself in six months. 


Save more money. 

Right now, a typist will prepare your 
company’s material for reproduction 
by typing originals. And because the 
final product takes more room on 
the page (approximately twice as 
many pages than required if done 


on the Word Composer), you make 
twice as many plates as you should, 
and unnecessarily double your press 
time, collating and paper costs. 

A lot of major manufacturers may 
have talked to you about ways to 
increase the productivity of your 
reproduction department. They say 
they'll reduce turn-around time by 
installing more automated duplica- 
ting and printing equipment. But they 
haven't reduced the actual amount 
of work to be processed, which is 
the heart of the paper work explosion. 

Now you can reduce the number 
of originals that need to be printed, 
and dramatically increase your pro- 
ductivity. With AlphaComp, the Word 
Composer. You'll not only cut labor, 
materials and time, but also substan- 
tially increase the “readability” and 
image of the finished job. 


Save time. 


Now, find out how long it now takes 
to get your outside typesetting done, 
including the pick-up and delivery 
by the typesetter, plus corrections, 
plus the inevitable alterations. What 
kind of control do you really have 
over your type? Can you get it done 
by 5:00 p.m.? Or on Saturday if nec- 
essary? Maybe this critical time ele- 
ment is where AlphaComp would 
be most important to your company. 
As fast as your material is typed, it 
is word composed. 


Play it again, Sam. 

Now consider the job that keeps 
coming back, like financial reports, 
catalogs, specification sheets and 
price lists. AlphaComp’s Magnetic 
Tape Record/Playback System can 
store all, or any part of the original 
typing to be automatically re-run 
while your typist makes updates or 
corrections. That saves time, errors 
and money. You can even change the 
format of the entire job or any part 
of it; line measure, line feed, type 
faces, or sizes without rekeyboarding. 


The Automatic Search Control 
makes it easy to find the place in 
your job that requires editing. 


The Memory Search and Replace 
Control makes it possible to search 
for and automatically change recur- 
ring words throughout the text. 


Save face, gain face. 


These days, professionalism and 
appearance are more important than 
ever; we're all judged by what people 
see. And AlphaComp is absolutely 
unsurpassed at making companies 
look as good as they really are. 
Part of our ability to show your 
best side comes from having every 
type style you could want. So you 
can choose the one that’s perfect 
for your corporate image or for any 
particular job you need reproduced. 
Whatever styles or sizes you select 
(from 6 to 24 points) you can bet 
they'll come out beautifully spaced, 
razor sharp and superbly readable 
every time. Because the quality of 
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our type is the most respected in 
the entire professional industry. It 
will give you the kind of job that is 
professional and looks it. 

One more thing — AlphaComp type 
styles are so inexpensive, you can 
afford a large library, or a special 
type style for a one-time job. 


Keep private 
information private. 


Sometimes the information within 
your office is sensitive, and these 
confidential figures, plans or pro- 
posals can be a problem. When this 
information is typeset commercially, 
you have no control over who sees 
the material. When you do it in your 
office, there’s no question. 


If you haveatypist 
you have an operator. 


Before you decide this is all very 
nice but too complicated, remember 
Carole. She prepared the very type 
that you're now reading, without ever 
having looked an AlphaComp in the 
keyboard before. AlphaComp looks 
like a typewriter, and is as easy to 
use as a typewriter. The hardest part 
of Word Composing may be learning 
to use a few new words like “points” 
and “pica®’ 


A few last words 
about AlphaComp: 


AlphaComp was engineered with 
two thoughts in mind: 
Convenience and Dependability. 

No compromises in design mean 
fewer service interruptions. Just plug 
it in and start setting beautiful, 
perfect type. Day after day after day. 

Now, with all this in mind, can 
you afford not to look at AlphaComp? 
In your office, if you like! 


AlphaComp 
by Alphatype. 


Alphatype Corporation 
7500 McCormick Blvd. 
Skokie, Illinois 60076 
(312) 675-7210 


Since it's that easy, 


call! 


Name 
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City State___ Zip__ 
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Trautensilierna i ett tryckeri aro ingalunda en oviktig faktor, for trefnad 
ordningens och ekonomiens uppratthallande, och dock ar det icke salla 
som sorgliga erfarenheter géras pa grund af det oférstand med hvilket k 
formbraden och regaler tillverkas och férsaljas. Kaster som aro daligt h 
och af otillrackligt torrt tra, asamka snart nog officinen extra kostnader 
i reparationer. Kasten bér vara af kvistfritt och torrt tra, kannas latt, oc 
bottnen bor icke vara limmad men daremot val fastad med skrufvar sav 
rundt kanterna som den grofre midtbalken samt ytterligare med en skr 
i kryssen mellan facken. Framstycket med rand bor vara af ett fastare tr 
sasom bjork eller rédbok samt helst for trefnadens skull fernissadt, det 
kan da afven vid ett eventuellt behov aftvattas. Bottenmellanlagget bér 
vara af godt tjockt papper, som icke uppléses af vatten, och ligga fullko 
slatt utan vagor. Alla mellanvaggarne i kasten bora sitta stadigt och na s 
hégt upp i urskarningen, att de fylla densamma anda upp i dess langdri 
sa att stycket icke kan lyfta sig fran bottnen efter nagon tids torkning 
Kaster som icke uppfylla dessa fordringar borde aldrig accepteras sisom 
fullgodt fabrikat, de blifva i langden alltfér dyra! Trautensilierna i ett tr 
aro ingalunda en oviktig faktor, for trefnadens, ordningens och ekonom 
uppratthallande, och dock ar det icke sallan som sorgliga erfarenheter 

éras pa grund af det oférstand med hvilket kaster, formbraden och rega 
tillverkas och f6rsaljas. Kaster som aro daligt hopkomna och af otillrac 
torrt tra, asamka snart nog officinen extra kostnader i reparationer. Kas 
bér vara af kvistfritt och torrt tra, kannas latt, och bottnen bor icke var 
limmad men daremot val fastad med skrufvar saval rundt kanterna som 
den gréfre midtbalken samt ytterligare med en skruf i kryssen mellan f 
Framstycket med rand bor vara af ett fastare traslag, sasom bjérk eller r 
samt helst for trefnadens skull fernissadt, det kan da afven vid ett eventu 
behoy aftvattas. Bottenmellanlagget bér vara af godt tjockt papper, som 
icke uppléses af vatten, och ligga 
fullkomligt slatt utan vagor. Alla 
mellanvaggarne i kasten bora sitt 
stadigt och na sa hégt upp i urska 
att de fylla densamma anda upp i 
dess aaa sa att stycket 
icke kan lyfta sig fran bottnen eft 
nagon tids torkning. Kaster som 
icke wep dessa en a borde aldrig accepteras sasom fullgodt fa 
de blifva i langden alltfor yra! Trautensilierna i ett tryckeri aro ingalun 
en oviktig faktor, for trefnadens, ordningens och ekonomiens uppratth 
och dock ar det icke sallan som sorgliga erfarenheter géras pa grund af 
det of6rstand med hvilket kaster, formbraden och regaler tillverkas och 
forsaljas. Kaster som aro dal igt hopkomna och af otillrackligt torrt tra 4 
snart nog officinen extra kostnader i reparationer. Kasten bdr vara af kv 
och torrt tra, kannas latt, och bottnen bér icke vara limmad men dare 
val fastad med skrufvar saval rundt kanterna som den gréfre midtbalken 


samt ytterligare med en skruf i kryssen mellan facken. Framstycket me’ 


rand bor vara af ett fastare traslag, sasom bjérk eller rédbok samt helst f 
trefnadens skull fernissadt, det kan da afven vid ett eventuellt behov af 
Bottenmellanligget b6r vara af godt tjockt papper, som icke upploses a 
vatten, och ligga fullkomligt slatt utan vagor. Alla mellanvaggarne i kas 
bora sitta stadigt och na sa hégt upp i urskarningen, att de fyfla densam 
anda upp i dess langdriktning, sa att stycket icke kan lyfta sig fran bott 
efter nagon tids torkning. Kaster som icke uppfylla dessa fordringar bor 
aldrig accepteras sasom fullgodt fabrikat, de blifva i langden alltfér dyra 
Trautensilierna i ett tryckeri aro ingalunda en oviktig faktor, for trefnad 
ordningens och ekonomiens uppratthal lande, och dock ar det icke salla 
som sorgliga erfarenheter géras pa grund af det oférstand med hvilket k 
formbraden och regaler tillverkas och forsaljas. Kaster som aro daligt h 
och af otillrackligt torrt tra, asamka snart nog officinen extra kostnader 
i reparationer. Kasten bor vara af kvistfritt och torrt tra, kannas latt, oc 
bottnen bor icke vara limmad men daremot val fastad med skrufvar sav 
rundt kanterna som den gréfre midtbalken samt ytterligare med en skr 
i kryssen mellan facken. Framstycket med rand bor bara af ett fastare tr 
sasom bjérk eller rédbok samt helst fér trefnadens skull fernissadt, det 
kan da afven vid ett eventuellt behov aftvattas. Bottenmellanlagget bér 
vara af godt tjockt papper, som icke uppléses af vatten, och ligga fullko 
slatt utan vagor. Alla mellanvaggarne i kasten bora sitta stadigt och na s 
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Trautensilierna i ett tryckeri aro ingalunda en oviktig faktor, for trefna 
ordningens och ekonomiens uppratthallande, och dock ar det icke sall 
som sorgliga erfarenheter géras pa grund af det of6rstand med hvilket 
kaster, formbraden och regaler tillverkas och forsaljas. Kaster som aro 
daligt hopkomna och af otillrackligt torrt tra, Asamka snart nog officin 
extra kostnader i reparationer. Kasten bor vara af kvistfritt och torrt tr 
kannas latt, och bottnen bGr icke vara limmad men daremot val fastad 
med skrufvar saval rundt kanterna som den gréfre midtbalken samt ytt 
med en skruf i kryssen mellan facken. Framstycket med rand bér vara a 
ett fastare traslag, sasom bjork eller rédbok samt helst for trefnadens s 
fernissadt, det kan da afven vid ett eventuellt behov aftvattas. Bottenm 
bér vara af godt tjockt papper, som icke uppléses af vatten, och ligga fu 
slatt utan vagor. Alla mellanvaggarne i kasten bora sitta stadigt och na 
sa hégt upp i urskarningen, att de fylla densamma anda upp i dess lang 
sa att stycket icke kan lyfta sig fran bottnen efter nagon tids torkning 
Kaster som icke uppfylla dessa fordringar borde aldrig accepteras saso 
fullgodt fabrikat, de blifva i langden alltfér dyra! Trautensilierna i ett t 
aro ingalunda en oviktig faktor, for trefnadens, ordningens och ekono 
uppratthallande, och dock ar det icke sallan som sorgliga erfarenheter 
g6ras pa grund af det of6rstand med hvilket kaster, formbraden och re 
tillverkas och f6rsaljas. Kaster som aro daligt hopkomna och af otillrac 
torrt tra, asamka snart nog officinen extra kostnader i reparationer. Ka 
b6r vara af kvistfritt och torrt tra, kannas latt, och bottnen bor icke va 
limmad men daremot val fastad med skrufvar saval rundt kanterna som 
den gréfre midtbalken samt ytterligare med en skruf i kryssen mellan f 
Framstycket med rand bor vara af ett fastare traslag, sasom bjérk eller r 
samt helst for trefnadens skull fernissadt, det kan da afven vid ett event 
behov aftvattas. Bottenmellanlagget bér vara af godt tjockt papper, sO” 
icke uppléses af vatten, och ligga 
fullkomligt slatt utan vagor. Alla 
mellanvaggarne i kasten bora sit 
stadigt och na sa hégt upp i ursk 
att de fylla densamma anda upp i 
dess langdriktning, sa att stycket 
icke kan lyfta sig fran bottnen eft 
nagon tids torkning. Kaster som 
icke uppfylla dessa fordringar borde aldrig accepteras sasom fullgodt f 
de blifva i langden alltf6r dyra! Trautensilierna i ett tryckeri aro ingalu 
en oviktig faktor, for trefnadens, ordningens och ekonomiens uppratth 
och dock ar det icke sallan som sorgliga erfarenheter géras pa grund af 
det of6rstand med hvilket kaster, formbraden och regaler tillverkas oc 
forsaljas. Kaster som aro daligt hopkomna och af otillrackligt torrt tra 
asamka snart nog officinen extra kostnader i reparationer. Kasten bor 
vara af kvistfritt och torrt tra, kannas latt, och bottnen bor icke vara li 
men daremot val fastad med skrufvar saval rundt kanterna som den gré 
midtbalken samt ytterligare med en skruf i kryssen mellan facken. Fra 
med rand bor vara af ett fastare traslag, sasom bjérk eller rédbok samt 
helst for trefnadens skull fernissadt, det kan da afven vid ett eventuellt 
behoy aftvattas. Bottenmellanlagget bér vara af godt tjockt papper, so 
icke uppléses af vatten, och ligga fullkomligt slatt utan vagor. Alla mell 
i kasten b6ra sitta stadigt och na sa hégt upp i urskarningen, att de fylla 
densamma anda upp i dess langdriktning, sa att stycket icke kan lyfta si 
fran bottnen efter nagon tids torkning. Kaster som icke uppfylla dessa f 
borde aldrig accepteras sasom fullgodt fabrikat, de blifva i langden allt 
dyra! Trautensilierna i ett tryckeri aro ingalunda en oviktig faktor, for 
trefnadens, ordningens och ekonomiens uppratthallande, och dock ar 
det icke sallan som sorgliga erfarenheter géras pa grund af det oférstan 
med hvilket kaster, formbraden och regaler tillverkas och férsaljas. Ka — 
som aro daligt hopkomna och af otillrackligt torrt tra, 4samka snart no 
officinen extra kostnader i reparationer. Kasten bor vara af kvistfritt o 
torrt tra, kannas latt, och bottnen bor icke vara limmad men daremot v 
fastad med skrufvar saval rundt kanterna som den gr6fre midtbalken sa 
ytterligare med en skruf i kryssen mellan facken. Framstycket med ran 
bor vara af ett fastare traslag, sasom bj6rk eller rédbok samt helst for tr 
skull fernissadt, det kan da afven vid ett eventuellt behoy aftvattas. Bot 
bGr vara af godt tjockt papper, som icke uppléses af vatten, och ligga fu 
slatt utan vagor. Alla mellanvaggarne i kasten béra sitta stadigt och na 
1234567890 12345678901234567890 1234567890 1234567890 123456789 
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Whether you prefer swash caps or 
basic sans serif, you'll find the best 
selection on Instant Lettering sheets. With 

over 325 styles, it’s a working man’s range. 

Popular standards in a flexible range of weights. 

New designs (often exclusive) for the one-off look. With creative typography 
at a premium, Instant Lettering makes it easy. 


The Helveticas just won’t quit. With these three condensed 
weights, Letraset now offers 9 different styles. They’re 

all listed in full font reference in Letraset’s 196 page 
catalog. See your Letraset dealer for a copy. 


Helvetica 


LIGHT CONDENSED 


Helvetic 


MEDIUM CONDENSED 


Helvetica 


BOLD CONDENSED 


Gill Sans 


BOLD CONDENSED 
Gill—enjoying a revival—is now avail- 
able on Instant Lettering sheets in 8 
variations. 


Pume 
IPUAne 


TRILINE 
This exclusive Letraset best-seller is 
now available in four variations—these 


two new ones and a medium and bold 
weight. 


Trooper 
Roman 


Times....... 


Two Romans—an extra heavy weight 
Times designed by the Letraset studio 
and Trooper Roman, a face very popu- 
lar for its classy handling of serifs. 


Compacta 


BLACK 
Another exclusive Letraset design, this 
black weight of the Compacta series 

can be used for solid display settings. 

It’s particularly adapatable to packag- 
ing and exhibition graphics. 


Srattur 
Vili 


Two specialist typefaces—each well 
thought out and designed for problems 
where the type needs to contribute 
more than just words. 


B 
Fh 


Fool friends and influence people with 
your hand lettering. Terrific for keeping 
the '50’s alive. 


A bright new family from Letraset— 
Belwe in three weights. Based on an 
original 1920’s design, the romanized 
slab serifs give it a distinctive look. 
Short ascenders and descenders pro- 

duce well balanced color in tight~ 
settings. 


Belwe... 
Belwe..... 
Belwe... 


“Gandice 
Gandice 


This rowdy commercial script gives 
plenty of scope for typographic devil- 
try. 


Letraset offers two versions of its cat- 
alog—a perfect bound standard edition 
and a coil-bound deluxe version. Ask 
your Letraset dealer to show you a copy. 


PEIGNOT 


PEIGNOT 


Peignot adds its chic to the Letraset 
range with the addition of these two 
weights. (Bold is already available). 


Franklin 
Gothic... 


Letraset designed this bold addition to 
the respectable and popular Franklin 
Gothic family. It is now available in 5 
variations. 


Souvenir 


DEMI BOLD 


A runaway success from I.T.C., Letra- 
set’s offering of the Souvenir family 
increases to four with the addition of 
this demi-bold weight. 


Rockwell 


LIGHT 390 


Rockwell 
Rockwell 


BOLD 391 


Letraset 


Letraset USA Inc. 

33 New Bridge Road 
Bergenfield, New Jersey 07621 
(201) 387-0700 
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= | Horley Old Style and 


‘The town of Horley 

is in Surrey on the ¢ J Horley Old Style Bold 
border of Sussex. It were designed in 1925 
has fragments of for the Monotype Cor- 
an old village but poration which has a 
is nearly all an _ manufacturing plant 
unaffected mid- Dy ~ in Salford, near 
nineteenth 4 aND. uh fm Horley. ‘The addi- 
century gridiron, li) LA sy - BM i tional weights were 
which followed ae NA i A developed by 
the buildingof W ii Mw WA Robert Norton 
the Brighton Railway. and Brian Whitfield. 


Horley Old Style is a workaday face. 
As practical as tweed, as English as the pub. 


| 
Horley Old Style Light, Horley Old Style 
Light Italic, Horley Old Style, Horley Old 
Style Italic, Horley Old Style Semi, Horley 
Old Style Semi Italic, Horley Old Style Bold, 
Horley Old Style Bold Italic. 


Set on Mergenthaler V-I-P in 36 pt Horley Old Style 
: and Horley Old Style Bold, Track 3. 


Mergenthaler, Linotype, Stempel, Haas. 


Mergenthaler Linotype Company 
Mergenthaler Drive, Plainview, NY 11803 
| 
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Matthew Carter 


This article was sponsored by the Mergenthaler Linotype Company 


Video 


Cathode ray tubes can make typefaces 
wider or narrower and can slant them, 
often with unpredictable visual results. 
Video is the first typeface designed for 
cathode ray techniques; the oblique 
below is the roman slanted, a new texture 
under full control. The State-of-the-art of 
typesetting is as futuristic as 2001: A 
Space Odyssey. Matthew Carter, exploring 
the next generation of typesetters, de- 
signed Video with the future in mind. Its a 
portent of things to come in type design 
and is set here with the aid of computer 
programs (ATP 1/54) on the V-I-P, Track 2. 


Designed to widen the range over which 
sans-serif letter forms can be electronically Video Medium, Video Medium Oblique, 
distorted on cathode ray tubes (CRT) Video Bold, Video Bold Oblique, 
typesetters without becoming ugly and illeg- ideo Black, Video Black Oblique. 

ible. Existing sans-serifs tend to suffer when 

artificially condensed, extended, and in- 

clined because the normal variations were 

not drawn with these distortions in mind. 


Video Light, Video Light Oblique, 


By analyzing the effects of electronic distor- 
tions on letter forms, it was possible to mod- 
ify the central series to equip it better for 
geometric variations. Unfortunately, many of 
the changes that improve letters when 
condensed, make them less suitable for 
extending, and vice versa. 


Under operating conditions, the ability of 
CRT systems to vary point size and set width 
independently is most often used to obtain 
larger letters without sacrificing copy-fitting 
space. For this reason, the design of Video 
tends to favor its performance when con- 
densed. As letters are squeezed narrower on 
the output tube, the vertical parts are thin- 
ned, while the horizontal parts, although 
shortened, retain their original thickness. 
The resulting imbalance becomes progres- 
sively more unsightly, and eventually, illegi- 
ble. By drawing the horizontal element of the 
normal version lighter in both straight and 
rounded letter forms, the degree to which 
they can be distorted without detracting vis- 
ually is much increased. 


Similar adjustments are made to the draw- 
ing of curves and oblique strokes to maintain 
their even weight when slanted to make 
synthetic italics. 


CRT typesetters have the ability to make 
synthetic italics from roman letters by slant- 
ing the raster on the output tube. Sans-serif 
faces lend themselves particularly well to 
this treatment, because the true italic form is 
in fact a sloped roman — unlike most serifed 
romans whose companion italics have dis- 
tinct cursive characteristics. 


The modification made to the letterforms of 
Video to adapt it to condensing also give it 
the exciting texture in the italics. 


Comments by Matthew Carter 
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Matthew Carter 

Type historian and designer, Matthew Carter 
studied type design at one of Europe’s most 
prestigious type foundries, Joh. Enschedé 

& Zonen in Holland. He worked at Crosfield 
Electronics in England before joining 
Mergenthaler Linotype Company in the 
United States in 1965. Since 1972, Carter has 
lived in England and is a consultant to the 
Mergenthaler Linotype Group. He isa 
member of l'Association Typographique 
Internationale. 


Mergenthaler, Linotype, Stempel, Haas 


Mergenthaler Linotype Company 
Mergenthaler Drive 
Plainview, NY 11803 
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Watch for the 
Fenn 


Text&DisplayCatalog 


It shows all the 
Mergenthaler, Linotype, Stempel, Haas 
and ITC faces available 
on Linocomp 


today. 


Please ask a Mergenthaler Sales representative to call 
and bring me a Linocomp Lettering Catalog. 


Name | Title 

Company 

Address 

City | State Zip 


Send request to the Mergenthaler Linotype Company, 
Mergenthaler Drive, Plainview, NY 11803 


Mergenthaler 
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on’t Put Zipatone’s "New Catalog 
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¢ Away “With The Others 


CKEEP IT IN 
CEASY “REACH 


Whether you need a creative inspiration or a necessary 
supply reference, you will want to reach for the new 
Zipatone Catalog. We've spent many hours making sure 
you can use this catalog in the use of Dry Transfer Lettering 
as well as our other fine products. How have we achieved this? 


@ Making things simple for you to find; we give you four easy- 
to-use indexes. 


@ Making type selections easier for you; we display every 
typeface in word or visual forms along with the usual font 


displays. 


@ Making you understand the typeface you select; we depict 
the personality and uniqueness of each specimen in a de- 


sign format allowing you to discover the creativety of your 
selection. 


@ Making you think creatively; from our screens and patterns, 
to colour sheets, to Dry Transfer lettering, to Parapaque 
Liquid; you will realize the potential of each product from 
concept stage — to final art. 


4 
I 
I 
I 
l 
: 
1 
i 
I 
I 
; 
! 
| 
l 
| 
I 
I 
i 
| 
| 
I 
I 


mg vae7 | 


Please have a copy of your latest catalog sent to me. | 
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Company ————__————————————————— 


Position 


Address 


City State_____ Zip 


ZIOAIONE INC 


ace Fencl Lane Hillside, Illinois OO162 


L 
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“INSTANT 
Ss” 


DIAL 
THE 
SIZE 


(Automatic Focus 
40%-255%) 


LOAD 


(Sizes up to 
18” x 24") 


EXPOSE 


(Automatic Exposure) 


SS ROCESS 
CN (Only One 

Solution for 
AN AI Prints) 


REPRODUCTION QUALITY: 


POSITIVE STATS VELOXES 
REVERSE STATS FILM POSITIVES 
CONTINUOUS TONE OFFSET PLATES 


NO DARKROOM 
NO PLUMBING 
NO SPECIAL WIRING 


114 BEACH ST., 
ROCKAWAY, N.J. 07866 


(201) 625-4400 


Gee 


Gee 
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Geetvpe 
Geetype 


All right class. What's the 
ampersand for? Sitting there in the 
middle of the page with its 
legs crossed, looking old-fashioned. 
What's if got to do with Geotype? 
You there, with the T-square 
behind your ear, speak up. It means 
—and more—you say. 
And more what? 
And more characters per sheet. 22% 
more than the other guys. 
Good, what else? 
And more easy to use. Guidelines 
- printed right on the sheet. 
Guaranteed shelf-life. Won't crack 
or break up because of a more 
stable camier sheet. Won't knock 
off, has a low-tak adhesive 
you have to lean into. Good stuff. 
What else. 
I's more heat-resistant too. 
Independent tests prove that 
Geotype’s results are best. Can be 
used for ozalid or white-print 
reproduction systems. Coated papers 
don't have to be sprayed. 
Doesn't need fixing. 
What more do you need? 
It costs less than our major 
competitor. Available in 165 faces, 
black and white. And the white is 
whiter. True! whiter and more opaque. 


And there’s still more. 


More products. 


Geocolor easy-to-cut acetate 

color film. Geotone self-adhesive 
cut-out shading film. Geosign 
self-adhesive vinyl lettering. Geoex 
dry transfer shading and texture 
sheets. Geotape charting tapes. And 
more to come? More faces 


expected soon, 


Maybe we should have called it 


Geotype plus. 


Distributed by these leading typographers: 


Ad Type Sacramento, Calif. 

Akron Typesetting Co. Akron, Ohio 

The Alphabet Shop Atlanta, Georgia 
Andrew's Geographics Rockford, Illinois 
Atherton’s Palo Alto, Calif. 

Baumwell Graphics New York, New York 
Bohme & Blinkmann Inc. Cleveland, Ohio 
Buffalo Type Service Corp, Buffalo, New York 
Central Trade Plant Grand Rapids, Michigan 
Central Typesetting Philadelphia, Penn. 
Central Typesetting San Diego, Calif. 
Century Typographers Tampa, Florida 
Chesapeake Graphics Baltimore, Maryland 
Composition Corp. Albany, New York 
Deline-O-Type Orange, Calif. 

Ed-Be Oklahoma City, Oklahoma 

Forstall Geotype New Orleans, Louisiana 
Geotype of Fresno Fresno, Callif. 

Graphic Composition Miami, Florida 
Graphic Products Hollywood, Calif. 

Harlowe Typography Inc. Washington, D.C. 
Hi-Speed Los Angeles, Calif. 

Hoflund Graphics Denver, Colorado 

Holmes Typography Inc. San Jose, Calif. 
Interstate Graphics Inc. Charlotte, N, Carolina 
Jaggars, Chiles & Stovall Inc. Dallas, Texas 
Mats & Molds Inc, Dayton, Ohio 


Mercury Typography Inc. San Francisco, Calif. 
Nevada Graphics Las Vegas, Nevada 
Osborne Engineering Supply Riverton, Utah 
Pearson Typographers Berkeley, Illinois 
P.G.R. Associates Inc. Rochester, New York 
Prestige Comp. Little Rock, Ark. 

Reays Albuquerque, New Mexico 

Stamford Geotype Stamford, Conn. 

Edwin H. Stuart Inc, Pittsourgh, Penn. 

Tech. Service & Supply Salt Lake City, Utah 
The Type Gallery Seattle, Washington 

The Type House Minneapolis, Minnesota 
Toledo Type Inc. Toledo, Ohio 

Trade Graphics Springfield, Mass. 
Tradetypers Inc. Houston, Texas 

Tucson Typo Tucson, Arizona 

Typecrafters Norfolk, Virginia 

Typo Graphics Orlando, Florida 

Typoservice Corp. Indianapolis, Indiana 
Typo-Set Inc. Cincinnati, Ohio 

Updike & Johnson Inc. Portland, Oregon 
Western Headliners St. Louis, Missouri 
Western Typesetting Co. Chicago, Illinois 
Western Typesetting Co, Kansas City, Missouri 
Western Typesetting Co, Omaha, Nebraska 
Wrightson Typography Newton, Mass, 
Yaeger Typesetting Co. Inc. Columbus, Ohio 
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2 * copy: 


Arrow Typographers Inc. 
2-14 Liberty Street, Newark, N.J. 07102 
Telephone (212) 571-0328 /(201) 622-0111 
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Marge, | hope this isn’t too what mor e 


personal a question, but 


who does your ), _1 would you 
ie expect from 
Q typesetting 
system 


(| Type in position. (Headings, text, rules; run- 
arounds.) 
| 72 pica measure. (Compose all sizes to 72 pica 
measure, even 6 point) 
be op / Ruling-in position. (Horizontal and vertical... 
EB: a — rrr ass continuous light source, not broken rule 


eenah Paper elements.) 


A Division of Kimberly-Clark _| Foreign language composition. (Our type 
Genuine watermarks for more than 100 years Neenah, Wisconsin 54956 masters include accented characters at no 


extra cost.) 
300 tabulation positions. (Use one or any 
number up to 300.) 

|_| Reverse leading. (Up to 72 picas at any time.) 

LJ] Size and style flexibility. (15 sizes in 8 faces— 
15,120 freely mixable characters at your 
fingertips.) 

_] Character kerning. (Compare this ad to others 
... need we say more?) 

(_| Character quality. (No other system can better 
our quality) 

(| Modular build up. (Add to.your basic system 

Design No. 115 as you grow...you will grow with Berthold 

beet equipment, 

Berthold also provides first class training 


and after sales service to ensure your continued 
profitability. 


---Your BORDER HOARDER absolutely bent our minds!” If you would like any further information on 
(Another eloquent comment from one of our customers. ) ; 


Hiei HGADER GARDE ; sshaenae the benefits of the complete Berthold photo- 
our volumes contain a total o : 
ready-to-use, mind-bending designs... just clip and paste... composing system check the boxes and return 


blow-up or reduce. Normally each volume costs $15 each this ad to us. We'll do the rest. 
... however, if you order the entire collection, we'll throw in 


e 
olume 4 FREE. Thar's just $45 for a classic art library that you f re. Mm es | 
wihige year after ie: I you nee Or e te US 


Design No, 133 
Volume 3 


Y (\f no fe satisfied, return books within { HEAD OFFICE 

had Odneie ei etna ve P.O. Box 430 
Willet St. 
Bloomfield 

New Jersey 07003 
Tel: (201) 429-8800 


Design No 126 


Design No 162 Volume 2 


Volume 4 


Enclosed is our payment of $45 for all four BORDER 
HOARDERS. < 
va Enclosed is our payment of $15 for Volume 1 “ 


Please add $1 for handling. Outside USA add $2.50. bs berthold 


Orders from Michigan add 4% sales tax. 


TORONTO CHICAGO LOS ANGELES 
157 Bentworth Ave. 4415 West Harrison St. 11222 La Cienega Blvd. 
Toronto Hillside Inglewood 
Ontario M6A 1P6 Illinois 60162 California 90304 
ADDIRESS Tel: (416) 789-5219 Tel: (312) 449-5827 Tel: (213) 645-7112 
faling i ery, ; 


“RICHARD SCHLATTER DESIGN 7 
7?” 265 CAPITAL AVE, N.E. aS, 
BATTLE CREEK, MI.49017 


Design No, 170 
Volume 4 


Alphatype Font, carrying two typeface fonts. 


(typographic) 
ographic 
im ramadan 


Special Characters 


Most typesetting machines can accommodate special 
characters in addition to the upper and lower case alphabets, 
numerals and common punctuation marks. The extent to 
which they can and the method used to make the special 
characters available to the user varies from machine to 
machine, even from model to model. 

Generally, such special characters as old style figures, 
foreign accents, small caps, alternate and swash characters, 
math/sci symbols, superior or inferior figures, and even 
special logotypes are carried either on the image master or 
on special pi fonts. 

The number of characters accommodated by image 
masters varies on different machines. The more that can be 
accommodated, the less the need for pi fonts. Today’s second 
generation phototypesetters have image masters with many 
different capacities. For example: 80, 84, 96, 100, 102, 106, 
108, 110, 112, 118, 120, 128 character positions. 

Shown here are two typical image masters and some 
pi fonts. 


ITC SOUVENIR 
MEDIUM ITALIC 


AD Pi GOTHIC AD Pi_ SERIF 
STYLE NO. 1 


Sp SOT + Dw Ey 


° 


Berthold Diatronic Font. 


An editorial feature prepared for U&lc by Edward M. Gottschall. 


Alphatype pi fonts, one for serif and one for gothic typefaces. 


G1 


thinking 


Good layouts deserve more than technical excellence. Before chargeable work starts, 


neatly 


our service experts check out your specifications, then study each job for the subtleties 


dione 


to be captured, economies to be achieved, pitfalls to be avoided. Our proofs prove it. 


MJBAUMWELL O. 


A6\ 8IH AVENUE 
NEW YORK NY Co! 
212)868-O515 
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Tri-Arts Press, Inc. 


Printers. 
Advertising 
Typographers. 

Metal / typography 
Photo/ typography 
Computer/ typography 
331 East 38 Street 
New York 10016 
212-686-4242 
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Output Sizes and Ranges \ 
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Whether your type is set by a typographic service, produced 
internally, or if you are considering buying a phototypesetter, 
you must know what sizes it can output. In this respect there 
is no industry standard and it is up to you to ascertain from 
your service or sales representative the capability of the 
equipment on which your work will be set. 

Here are some of the different size ranges offered on just 
some of the second generation photographic typesetters. 


Size Machine 
4-18 AlphaSette 
4-48 Mergenthaler Linotronic 
5-24 Monophoto 400/8 
5-72 Dymo Econosetter, Dymo Pacesetter, A-M 748, 
Hanis Fototronic 1200/TXT/4000 
5% -24 CompuWriter. CompuTape 
5%-36 _ Quadritek 1200, CompSet 500 
5% -74 CompSet 510 
6-12 Execuwriter I and II 
6-20 Berthold Diatronic 
6-24 AlphaComp, CompuWriter II Jr, Mergenthaler V-I-P Comet Il 
6-36 Linocomp 1 & 2, GraphicSet 4 and 8, EditWriter 7500 (one model) 
6-48 CompuWriter 48 and 88, Mergenthaler V-I-P (some models) 
6-72 CompuWriter IV, ACM 9001, Unisetter, Mergenthaler 


V-I-P (some models), EditWriter 7500 (one mode!) 


In many instances the above data is for several models of 
one machine, but some machines, as shown above, vary in 
output size capability from model to model. 

Few machines can produce every size in its size range 
so you should also find out exactly what sizes can be output. 
Some machines produce only one size from an image 
master. By changing image masters, some can offer a full 
range of sizes. Some machines have multiple, turret mounted 
lenses. Each lens can produce a different size from the same 
image master. Others employ a zoom lens and can produce 
a wide size range and up to 70 sizes from one image master. 

Zoom lens machines and some turret lens machines 
feature automatic white space reduction programs to auto- 
matically control letterspacing in the larger sizes. The white 
space between letters is not magnified as much as is the letter 
size, so that comfortable letterspacing is automatically out-- 


,. put throughout the size range. It is up to you to determine 


which machines meet your standards in this respect. 

Regardless of the system used to create and output the 
sizes, the user or potential buyershould examine the output 
for image sharpness. 


An editorial feature prepared for U&lc by Edward M. Gottschall. 


PRESS-SURE LETTERING—$1.00 per sheet. 
Large 10 x 15” sheet of dry transfer 

lettering (the same size you pay $4.85 for) 

is sold by us for only $1.00. 


PRESS-SURE TONES—$1.00 per sheet. 
A10x 14” acetate sheet coated with a heat 
resistant adhesive—available in a complete 
selection of 150 different tones and patterns. 


BOURGES COLOR SHEETS at 30% savings. 
The complete selection of famous Bourges 
pressure sensitive color sheets that are co- 
ordinated to standard printers inks. 


PRESS-SURE LINE TAPES at 40% savings. 
Precision slit charting and border tapes. 
Available in opaque and transparent 
colors, and in transparent printed borders. 


| A complete line of 

i pressure sensitive materials for 

| ® the graphic and display artist 
——— <aea == 


AD MARKERS at 30% savings. 

The only felt tip marker available in 200 beau- 
tiful vivid and pastel colors. The only brand 
with the interchangeable point system. 
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SAVE MONEY ORDER BY PHONE... TOLL FREE eed MINIMUM ORDER: $15.00, please! 
Every product either produced or distributed by Join the thousands of satisfied customers who now : 
Pressure Graphics is sold at money saving prices. buy as easily from us as from their local art supply 

Our greatest value is our dry transfer lettering, at dealer, by the use of our toll free number. 

$1.00 per sheet. 


FAST, DOORSTEP DELIVERY ALWAYS FRESH INVENTORY GALE: 

All orders are shipped via U.P.S. the same day they All lettering is shipped from fresh stock as there is a if eae oe 
are received, Orders to the West Coast and New York rapid turnover of our products. All lettering and other i : 800/323 - 1787 
metropolitan area are shipped via air. products are satisfaction guaranteed. In Itinois Call Collect 


Write or Call for your 312/620: 6900 
PRESSURE GRAPHICS, Inc. 1725 Armitage Court, Addison, IL 60101 + 800/323 1787 1278208800 | Catalog and Freo. 


Lettering and Tone sheets available in Canada at $2.00 per sheet. From: Lettering Samples. 


PRESSURE LETTERING CANADA 3701 Grande Allée/St. Hubert P.Q.J4T2V4 Phone: 514/676 °7643 
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345 E. Terra Cotta 


iL 600 originalatelié 5 fotosats 
Cyst 9 6220 Sa eee J 


(Dealer Inquiries Invited) 


Forsta Langgatan 8, Goteborg. 
Tel. 031/42 1417-42 1418 


FROM THE TINTYPE ARCHIVES 


PARSONS 


PARSONS — THE UNIQUE 
TUPEFACE DESIGNED BU 
WILL RANSOM — 1S NOW 
AVAILABLE IN PHOTO COM- 
POSITION. TINTYPE GRAPHIC 
ARTS PUT PARSONS ON THE 
D-1-P. IN DISPLAY AND TEXT. 
PARSONS HAS A SINGULAR 
STYLE. IT ALSO HOLDS uP 

a WELL IN SMALL SIZES, MAIN.- ° 

a TAINING LEGIBILITY. MAIL 
THE COUPON BELOW FOR A 
SAMPLE OF PARSONS AND 
OTHER FACES FROM THE 
TINTYPE ARCHIVES. 


SOMEONE AT KING KNOWS WHAT IT SAYS 


Name 


There are over 1000 languages and dialects gm Address 
in which we set type for corporate : By 
communications and advertising material. | i State = 2 rey 
. Pe s ; tT | i int raphic Arts 
vir King Typogr. aphic Service : : WE'RE BRINGING ape mee OUT OF RETIREMENT 
305 East 46th Street, New York, New York 10017, (212) 754-9595 | ti , ] 798 SANTA ROSA STREET 
The Foreign Language Division of TGC. a ] : | 
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AIK’S NEW CATALOG - 
MEANS PRODUCTS 


24 New Lettering Styles - Font expansions, old favorites and new innovations. 

30 New Symbol Sheets - The most requested symbol additions. 

Colored Velvet Touch - Your favorite transfer letter in Red, Blue, Green and Yellow. 
Impact Symbols - Symbols to liven up reports, art work and correspondence. 

Color Creation Materials - Tapes, films and letters for color copiers. 

Velvet Touch Copy Film - This product and an office copier provide instant transfers. 
Single Pack Vinyl Sign Line - The fastest sign maker is available by the letter. 

Opaquing Pens - The ultimate in instant opaquing. 

Mat Cutter - Exclusive new design in designer colors. 

Masking Tape/Drafting Tape/Black Photo Tape - Chartpak quality in commonly used tapes. 
Colored Easels - Chartpak’s E50 Easel in vivid new colors. | 


Pick up your new Chartpak catalog today from your local dealer. 
cha rt pak A TIMES MIRROR COMPANY / ONE RIVER RD., LEEDS, MA. 01053 


Photo-Lettering, Inc., the oldest and largest photo composing company, first 
opened in 1936. New technology and standards for quality have beén developing 
for over forty years. Some Type Directors, Designers, and others in the graphic 
arts see us solely as “the best photo lettering headline service around.” We are a 
lot more! Photo-Lettering, Inc. is the most diversified and innovative studio in the 
world. We offer the following services: Custom Photolettering, the service that 
meets your most exacting typographic requirements; Photo Lettering (Photo 
Galley) the quality headline service; A library of over 10,000 alphabets, the largest 
in the world; every ITC typeface in text and display; Artron text composition with 
many exclusive faces; Special camera effects including perspectives, shadows, 
outlining, reproportioning, and curving; And Spectrakrome, the one-of-a-kind 
color service. Photo-Lettering, Inc. is the only source for all of your graphic needs! 


PHOTO-LETTERING,INCORPORATED . 


216 EAST45TH STREET: NYC10017: 212-682-2345 


Alfred A. Knopf 
‘When | began publishing Borzoi 
Books in 1915, | was determined to 
make the typography and design of 
them an improvement of what | saw 
all about me. Having no technical 
skills of my own. | soon learned 
about and became a member of the 
AIGA. This association was invalu- 
able to me in those early days and 

| look back with pleasure at the 
evening of May 18. 1950 when | 
received the great honor of the 
award of the Institute's gold medal. 


Milton Glaser 

To me the AIGA is. simply put. the 
most helpful. broad-ranging and 
vital graphic design organization 
in the world.” 


Ivan Chermayeff 
‘A better understanding of the 
place and purpose of the graphic 
arts in our society can be achieved 
only through common efforts. The 
AIGA makes it possible to maintain 
asense of optimism.” 


Since 1914. the American Institute 
of Graphic Arts. a professional 
organization devoted to the needs 
" and interests of artists. designers 
and students, as well as the general 
public, has been selecting and 
exhibiting the most outstanding 
graphic work produced in such 
areas as book and magazine pub- 
lishing. packaging, advertising, 
promotional and corporate com- 
munications, learning materials, 
architectural and environmental 
graphics, as well as illustration, 
typography and photography. 


Professional Sponsors (include 
non-profit organizations): $100. 
Resident New York City and Sub- 
urban: $75. Non-resident, U.S. 
and Foreign: $40. For corporate 
sponsorship information or infor- 
mation about our other activities, 
please write to the AIGA or call: 
(212) PL2-0816. 


Make all checks payable to: 
The American Institute 

of Graphic Arts 

1059 Third Avenue 

New York NY 10021 


Ouly the following manufacturers of equipment 
aud materials are licensed to market ITC typefaces: 


ADDRESSOGRAPIE-MULTIGRAPH 
CORPORATION/VARITYPER DIVISION 
ALPHATYPE CORPORATION 
AMERICAN TYPE FOUNDERS CO., INC. 
ARTYPE, INC, 
AUTOLOGIC, INC. 

H. BERTHOLD AG 
J, BOBST ET FILS SA 
DR. BOGER PHOTOSATZ GmbII 
CELLO-TAK MEG., INC. 
CHARTPAK 
COMPUGRAPHIC CORPORATION 
DYMO BELGIUM N.Y, 

DYMO GRAPHIC SYSTEMS, INC, 
FOTOSTAR INTERNATIONAL 
FILMOTYPE 
GEOGRAPHICS, INC. 
GRAPHIC PRODUCTS CORPORATION 
HARRIS CORPORATION 
INFORMATION INTERNATIONAL 
ITEK CORPORATION 


s INTERNATIONAL, LIMITED 
LETRASET U.S.A., INC, 
LINOGRAPHICS 
MECANORMA 
MERGENTHALER LINOTYPE COMPANY 
MGD GRAPHIC SYSTEMS 
3M COMPANY 
THE MONOTYPE CORPORATION LIMITED 
NATIONAL TYPE MATRIX, INC. 
NORMAGRAPHICS 
DIV. OF KEUFFEL & ESSER CO. 
OPTRONICS INTERNATIONAL, INC, 
PHOTOVISION OF CALIFORNIA, INC 
PRESSURE GRAPHICS, INC. 
PROTYPE, INC, 
D. STEMPEL AG 
TACTYPE, INC, 
TECHNOGRAPHICS/FILM FONTS 
VISI-GRAPHICS 
VISUAL GRAPHICS CORPORATION 
ZIPATONE, INC, 


For further information, write or call: 
International Typeface Corporation, 

216 East 45th Street New York, New York 10017 

(212) 371-0699 


LEGALTENDER /REO BIRD 


ois 


REDLANDS CO-OPERATIVE FRUIT ASSOCIATION 
AADSLANEE CaLLECaa, 


Exhibit your own collection of these rare 


ORANGE CRATE 
LABELS 


A rare opportunity to own these magnificent turn-of-the-Century, 
original lithographed prints...some done from stone plates. 
Previously available at up to $10.00 per print. An authentic, 
uniquely-American art form displayed by the Whitney Museum 
among others. Rich colors, approximately 11x10” or 1212x854", 
eminently suitable for framing. Mailed postage prepaid while 
quantities last. 


9-PRINT ASST... . $9.95 15-PRINT ASST... . $12.95 


All subjects as shown above All subjects as above plus 6 others 


SEND CHECK OR MONEY ORDER TO 
AMMAK CORP., 426 E. 91 STREET, NEW YORK, NY 10028 
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A selected list of people receive U&lc free 
and will continue to unless (if you are one of 
them) you'd prefer to pay for it. 

Now why would you ever want to do that? 

Because U&lc wants to continue to send 
free copies to thousands of art/design 
students in colleges, community colleges, 
art schools and high schools and to extend 
such coverage if possible. 

This is a noble idea but an expensive one. 

Will you help underwrite it? 

Your subscription will continue to come to 
you free. Will you pay for a student sub- 
scription? Or more than one? 

Student subscriptions in the United 
States and Canada are $6.00 apiece. 

If you like this idea, fill out the enclosed 
form and send it along with your check. 
el is | 


U&lc 
216 East 45th Street i 
New York, New York 10017 f 


Yes. | want to help keep U&lc’s student circulation 
going and growing. Here’s my 600 cents. l 


NAME ait = : 
ADDRESS — = = 
Re) oe ae 


i 

| 

=a . ' 

STAn ee = ZIP : 
aul 


Cte an tee 


IF YOU ARE NOT NOW RECEIVING 
U&le AND WOULD LIKE TO BE 
PLACED ON OUR MAILING LIST, 
PLEASE COMPLETE THE 
INFORMATION ON THIS FORM 
AND MAIL TO U&LC, 216 EAST 
45 STREET, NEW YORK, N.Y. 100172 


There is no charge for subscriptions within the United States. 
Subscriptions outside the United States are $8.00 per year. 
(all payments must be in U.S. funds) 


I want to receive U&lc yes no 
NAME 
TITLE 
COMPANY 
ADDRESS CITY STATE ZIP 
SIGNATURE 


DATE 


BUSINESS CLASSIFICATION 
(Check one only) 


(a) Printer (Commercial, forms, etc.) 

(b) ____ Typesetting, Composing 

(c) Advertising Agency, Art Studio, Design 
(d) ___ Newspaper, Magazine 

(e) __ Book Publisher 


(f) Packaging 
(gq) Internal Printing (not for resale) 
(h) ____ Education 
(i) —_—— Libraries 
(j) ——— Government 
(k) ____ Corporation advertising, design, promotion 
(1). ___ Student 
(m)____ Other 
vs —— © 'Y JOB FUNCTION IS: 
eck one only 
(nm) ___ Arist, Illustrator 
(o) ____ Art Director, Creative Director 
(p) ———_Pasteup Artist 
(q) —— Type Director 
(xr) ___ Graphic Designer 
(s) ___ Advertising Manager, Sales Promotion Manager 
(t) ____ Production Manager 
(u) Printing Buyer, Purchasing Agent 
(v) Principal, Officer 
(w) Other. 
NUMBER OF PERSONS EMPLOYED 
IN YOUR ORGANIZATION 
(tg 
(2) ——__ 10-19 
(3) __- _ 20-49 
(4) —— _ 50-99 


(5) ——— 100-249 
(6) —___ 250. and over 
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BirthdayBook is a DesignCommunications com- 
i pany at 740 Madison Avenue, New York.We 
produce award-winning GreetingCards, Poster- 


Graphics, TissueGreetings and T.Shurtz. _ 


BirthdayBook’s DesignGraphics X Small: Women 4-8; Men 14-14% Phelps K. Mannin reative Director 
translated into T. Shurtz. Specify Small: Women 10-12; Men 15-15% Willits R.Tobi ae ‘4 Di t c 
(SS or LS) on order form. Check Medium: Women 14-16; Men 16-16% iiiam A.lobpias, Vesign Director 

for color preference offered! Large: Women 18 Up; Men 17 Up 


BirthdayBookT. Shurtz:100% cotton ScreenGraphics—xsm,sm, Med, large—long sleeve (LS) $15., short sleeve (SS)$10. 


100 Rust on Black SSa; Gold on 101 Red on Midnight Blue SS (No 102 103 A Pale, Creamy Pink shirt with Strawberry Red Print — 
Purple SSb; Rust on Black LS Large) Purple on Cerulean Blue LS Mint Green & Sky Blue onYellow SS Front and Back $S Strawberry onTan LS 
——— 


> 


104 Laura’s Recipe is Terrific. 105 Kelly on Golden Yellow $S 106 Warm Grey Palms sway on 
Vermillion and Green onTan. SS&LS Kelly on Gold LS Avocado Green. Like being there. SS 


Lauras Recipe tor Carrot Cake 


1 Cream together 
1 cup grated carrots 
‘cup of shortening 
1 cup brown sugar 


1 easpoon baking powder 
teaspoon baking soda 


n 
teaspoon 
fi 
2eggs separated 
2 Beat yolks and add to cream mx 


Then add dry ingredients, 


3 Beat the whites until stit 
then slowly fold into cream mux 
4 Pour into greased ring mokd or cake 
pan and place in a tin of water and 
bake at 350° for 45 rmnutes to | hour 


OF until cake Deets trom the sides 
Great with the main course or serve 

as a dessert with powdered sugar 

and whioped cream 


109 109a Cerulean Blue T.Shurtz with 
White Calligraphy on Royal PurpleSS Ochre & Black Type SS (No Large) 


107 Scarlet Shirt with Electric Turquoise 
lettering — A Definite Statement. SS&LS 


all 
things 


are ~. 
possible 


passtheword 


Padded Notes:100 Vellum Sheets 512x512 $5. 5x5 Turnovers: ¥2Doz./1 Design with Env.$3. 
SS SE ES a ee i ey 


110 111 112 
Peach and Black on Creme. Rust and Black on Creme Grey. Grey, Black and Rust on Creme. 


TenFo 


113 114 
Shiny Black on Mixed Bright Colors.. Shiny Black on Mixed Bright Colors. 


N 
Na 
Ss 


cd (Ca 
ea 8) 
i 


115 116 117 
Shades of Blue on Tan Electric Blue and Black on Creme. almon and Black on Creme. 
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Hot Flash! $3.50. Have a Heart $8. TissueGreetings13x19 (prefolded) 2(1 Design) for $3. 
a a | sae SS ae 
120 18 Little Guys 3% Foldover Notes. 121 A Collection of ‘Hot’ Valentines 499 The One and Only-"' ere ; . ie 1 Pj 

Y : : : ; y-‘‘Lotsa'' Tissue 123 A Birthday Classic. Vermillion & 124 The most popular of all! Tink & 
2 Each of 9 Designs with Matching for Anytime. Strawberry, Pink and P Fi Rar F f 
Envelopes. Expressions: Hot Flash!; Cherry on White. The List is:! Love Kelly Green on Golden Yellow. Eu ae eu se ced cherry on white, with envelope. 
Promises (Broken, of Course); You—Guess Who; Get Lost With Me; OAL OOH Pade oO Bh pre 2 


wat 


Buddies; On Safari; Aloha; Zonkers!; 
Sitcom; Boo Hoo!; Out There 


You're on My List; Another Season, 
Another Reason; It Hertz; and more. 


Take it Darling 
and Mayit 
BringYouJoy 


PEELE 
Invitations:20 of 1 Design (3x412) with Env. $5. 31/2 x5 /2 Turnovers: ¥2Doz.of1 Design with Env. $3. 
ee EC es ae oe eo ee 
125 126 127 128 429 A turnover with ‘‘Pass The Word” 
Turnovers in Mixed Bright Colors Turnovers in Mixed Bright Colors Turnovers in bright, shiny color. Black on Shiny Mixed Colors on the back. Bright mixed colors. 
so RepondezSil Vous Play 
.°,) HighHopes. . 7 
130 131 132 133 134 A great Get Well Note! 
In a Mix of Colors. Turnovers in Mixed Bright Colors Bold Black on Bright Colors. Affectionate. In a Mix of Colors. Turnovers in bright, shiny color. 


anytime 
anyplace 
anywhere e 


Where&When | 


evvdeveser 


Youre On Our List 


ComeOns NoteCards $5. BB NoteCards $4. Black &White Notes $4. Posters(24x31) $10. 

ae SS SSS =a eS [a Sar: SE 

135 Charming Turnovers, 20 136 Bits & pieces of the songs & 137 20 “Snazzy” little Foldover 138 The BirthdayBook: 2928Birth 139 Black silkscreen on Bright 
Different 3x4V2 QuickNotes with movies of our time in bright mixed Notes in Blacks, White and Greys dates of the Famous. Yellow, Blues. Silver Mylar Sheets. Very Glittery. 
Bright White Vellum Envelopes.The — colors on smooth white. Each a on White Vellum. 3x42 Design 

Expressions: Where & When, Qué Different Foldover ‘‘ThoughtNote.”’ Thoughts with the Special 

Pasa (What's Happening), Thinking The Thoughts: All Things are BirthdayBook Twist. Very Personal 

of You, from Friends Who Love Possible. Pass the Word, Lions CelloWrapped with Envelopes. 

You, Repondez S’il Vous Play, and Tigers and Bears, Oh My! The List: call it a dream, ps: | love 

Lemme Hear From Ya, time/time/ Another Season, — Another you, absent minded me, get lost 

time, Getting Off, Invitation, Thanks, Reason, Rice Pudding in Egypt. with me, jungle drums, and for my 

You're on Our List, Lotsa Hearts— You never Know if it’s Rasins or next trick, forget the donut, send 

Lotsa Flowers and many more. Flies, and others! (3x4 ¥2) money, this is your hynotist & more. 


Ig ing 


Yorr Mail Order Form: 
b ij The Moon belongs toEveryone rr: = ee eee ee “T 
We BirthdayBook c/o U&LC a 
A?) Ng 216 East 45th Street, N.Y., N.Y. 10017 
2. Please enter my Order as circled below: Write Size in Box 
Uy U f 100SSa 100SSb 100LS 101SS 101LS 102 103SS 103LS j 
i ‘ 104SS 104LS 105SS 105LS 106 107SS 107LS 108 
WordPlay-20 Cards$8. EveryDayValentines$8.__ WriteNow-20 Cards $8. i 
SS ee ee SS See ee SE SS SS eee 
440 20 Different Bold-Starters.5x5 141 Our Collection of 5x5 Pink 142 Our Newest. A blend of Visual 109 109a 
turnovers to set you to writing a & Red LoveGreetings for EveryDay. &Word Graphics. 20 Different 5x5 i 
few lines on the back — and off to Direct, Graphic and Very Popular. Turnover Designs in Brilliant Mixed 110 411 412» 113 114 415 116 
the mailbox! Shiny bright colors Some Turnovers, Some Foldovers. foes ee ervinge: ft Last, 
and black. The expressions: The Messages: Lotsa Hearts Lotsa obody's Perfect, Click Your { 119 12 121 122 123 124 - 
NoWay, OhWow, for Sure, Uh-Huh, Flowers Lotsa Love Lotsa Laughs, Heels, Getogether, Thinking of Li ay . 
UnReal, Gotcha, Ciao, Bananas, P.S.| Love You, You Catch on You, Cheers!, Blah Blah Blah, 125 126 127 128 129 130 131 132 
Thanks!, InShort, At Last, Really, Fast, Now that the Divorce is Final, Are You Ready, Oh Wow, Write 
Shine, Baby Talk and more!!! From a Friend Who Loves You, Now!, Abracadabra, Trick or Treat, 133 134 135 136 137 138 139 140 
Turnovers in Cellophane, with You/Me, Pitapat Pitapat You Send Lotsa Hearts, Bah! Humbug, 
Bright White Vellum Envelopes. Me, You're My Flavor and more! Sweet Dreams, Unforgettable, 141 142 
Name i 
Address 
trerMeJdustClick YourHoe! ThreeT mesAndRepeatAtterMe| | i 
Me JustCtick ¥¢ yurHee! ptiacees gern taylan . 
So a ae ertse soreucsrod| B Oty State Zip i 
Fee ree aranoneatatterMecustolckYourneeisTrved Please Print 
leTimesandRepeatAtlerMeJusiClickYourHeelsThreelimes ‘ 
“Runtercera arytenoid try i Make Check Payable to: U&LC t 
at AtterMeJustChicrYourHeelsthreeTimesAndRepeatAtte Check Must Accompany Order! 


New York Residents add 8% Tax. 
{ Add $1.to Total for Postage. | 
Allow 3 Weeks for Delivery. 
All checks payable in U.S.funds All Shipments sent UPS. 
Dn checks Oa ee 


20 
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There are seven new titles 
in this UGIc Book Shop: 
#168, #169-Humor, Wit 
and Fantasy; #170-Illustra- 
tion In The Third Dimension: 
#4171-Graphis Posters '77; 
#472-Illustrators 18; 
#4173-All About OCR; 
#474-Edward Johnston; 
#4175-#176-Art and Repro- 
duction. Each was carefully 
chosen to bring you the 
best of the current crop on 
‘a wide range of subjects. 
To order any of these books, complete the order coupon 


and forward it with your check to the U&Ic Book Shop. 
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#148 — The 55th Annual of Advertising, Editorial & 
Television Art & Design. The complete visual record 
of the most important competition in the communica- 
tion arts industry —the One Show, a joint effort of the 
New York Art Directors Club and the Copy Club of 
New York. Over 1000 examples of the year's best 
copy, art, and design in virtually all media including 
print, TV, radio, and film. This is the internationally 
recognized annual encyclopedia of graphic and copy 
ideas. An unmatched source of ideas and talents. 
Over 800 pages. 8 x 11%. 16 full color pages. $25.00. 


iS a SS 


#153—Film & TV 
Graphics 2 
Ed. Walter Herdeg 


#149—Artin Agr td 2 
by Ken ah eid preface 
by Milton Glaser 


LUMSeRUaO RUT 


A definitive statement 
on how art and society 
inter-relate. Considers 
commercial, high and 
folk art in relation to 


A thorough, internation- 
al examination of all essen- 
tial aspects of film and TV 


graphic design, including 
entertainment films, TV 
films, sponsored films, 
commercials, tit , Cap- 
tions, experiments, new 
techniques. A unique pro- 
fessional and artistic quide 

a eld of animation. 
22 pages, 9 %.1264 
illustrations, 160 jn color. 
$28.00. 


work, worship, sex, and 
war. Spans many cen- 
turies and cultures. 
Assumes art resides in 
the kitchen as wellas 
the museum. An exciting 
thesis, beautifully pre- 
sented. 

288 pages. 10 x 8%. 
530 illustrations, 44 in 
full‘color. $35.00. 


*103—Production for 
the Graphic Designer 
by James Craig 


Written by a designer 
for the designer. Covers 
typesetting, printing, 
paper, inks, binding/ 
falding/imposition, and 
preparation of mechan- 
icals. A basic fact book. 
Glossary of 1100 entries. 
Paper section lists papers 
by generic names, de- 
scribes their character- 
istics and uses. Type 
specimens. An excellent 
table of comparative 
typesetting systems. 
Bibliography, index. 

08 pages. 8% x 11. 
Over 400 illustrations, 
$18.50, 

#132— Designing With 


Type 
by James Craig 


Aimed at the design 
educator and the student 
working with type, this 

is atonce a book anda 
working tool. Itis basic, 
clear and contemporary 
in viewpoint and content. 
As a book on this subject 
should be, it is heavily 
visual, with over 180 typo- 
graphic illustrations. Itis 
not simply a schoolbook 
but of much value to any- 
one in the graphic arts 
who wants a clear con- 
cise understanding of 
typefaces, typesetting 
systems and procedures. 
It has a good selection of 
display type showings 
and in-depth coverage of 
five basic text type fam- 
ilies. Design projects at 
end of each chapter. 

176 pgs. 9x12. Semi- 
concealed Wire-O Binding. 
Glossary. Index. Bibliog- 
raphy. $12.95. 


#145 —Corporate Identity 
Manuals 
Ed. David E. Carter 


stones 


be wii Linnean 


Dayld EB. Carter 


_ The heart of this book 
is 13 complete manuals 
from large national cor- 
porations. These show, 
by example, how to ef- 
fectively produce a cor- 
porate manual, Shows 
how to make the most of 
the corporate mark. Il- 
lustrates proper usage 
of typography, signage, 
etc. Opening chapters 
cover the why and how 
of corporate identity. 
8% x 11%. $30.00. 


~illu 


AE LOE ALS OE LBGOO 


#156, 157, 158— Encyclopedia of Source Illustrations 


Ed. Johann Georg Hec 


r if 
wba cvc.optnns 8 
= ROLIDCE “= gay or 
1D Fare ormations 4 
Le e 


2 se” ; i> 


A faithful facsimile re- 
issue, in two volumes, of 
The Iconographic Ency- 
clopedia of Science, Liter- 
ature and Art published in 
Philadelphia in 1851 —pre- 
senting in astonishingly- 
detailed steel engravings 
the scope of man’s knowl- 
edge up to that time in 
every important field. 

Complementing the 
11,282 steel engravings 
reproduced are clear de- 


fae wert = 
re NG Row 


TS (ortnig oF 


‘. ILLUSTRATION 


scriptions of each plate, 
and an almost incredibly 
complex index for locat- 
ing any subject—or any 
individual picture under 
that subject—immediate- 
ly. Pictures are of repro- 
ducible quality, 


300 pages, 12x 9%. 
Each volume, $27.50. 
Boxed set, $55.00. 

Vol. 1,# 156; Vol.2,#157; 
boxed set, # 158. 


#150—The Picture 
Reference File Volume 1 — 
A Compendium 


mee THEN SR 
ff PICTURE 2 
\6 REFERENCE } 
|< FILE Weg 


The first ina 25 
volume series. A master 
swipe file of reproduc- 
ible art all in the public 
domain. Vol. 1 has 2,200 
pictures culled from 

131 sources including 
private collections. 
Good size illustrations, 
clearly printed on 80 Ib. 
glossy coated paper, All 
pictures captioned with 
identification and 
source, Extensively 
indexed, 

400 pages. 9% x 12%. 
Smythe-sewn, $39.50; 
Looseleaf, 11 x 12%. 

60.00, 


#170—Illustrations In The 
Third Dimension Ed. by 
Howard Munce 


yof American Iilustration 


ILLUSTRATIO 


IN THE ; 
THIRD DIMENSION 


tyot illustrators: 


A collection of the best 
work by leading illustra- 
tors working with every- 
thing from lobster traps 
to buttons, Each illustra- 
tor discusses methods 
and materials used. 
These new forms of ex- 
pression represent work 
of 26 illustrative 
innovators. 

112 pages, 10x 10, 130 
strations (32 in color). 
$15.00. 


#159—Pasteup 
by Rod von Uchelen 


A how-to especially 
helpful to offices and 
personnel! with duplica- 
ting and reproduction 
centers, Explains func- 
tions and mechanics of 
Ppaste-up at three levels 
of complexity: office dup- 
lication, professional 
and art production. In 
cludes basic data on 
tools, materials, methods, 
and what the artist 
needs to know about. 
typography and printing 
processes and such 
special areas as assem- 
bly, markup, retouching 
and lettering. 

_ 132 pages. 200 illustra- 
tions. 8 x 9% . $12.95. 


#162—200 Years of 
American Graphic Arts 
by Clarence P. Hornung 
and Fridolf Johnson 


A drawing together of 
the many and variegated 
threads of American 
graphic arts history from 
the crude hand presses 
of colonial peo ie to the 
sophisticated machinery. 
of our time. Over 300 
illustrations convey the 
full flavor of each period. 

aeapages. 7% x 10. 
$25.00. 


#172 —INustrators 18 
Ed. by Robert Hallock 


pan gen eons 1B 


The award winners and 
the almost 500 juried 
selections of the Society 
of Illustrators Annual 
National Exhibition. A vis- 
ual guide to top talent, . 
source of ideas, a graphic 
record of the best con- 
temporary styles and 
techniques. Index in- 
cludes artists’ addresses. 

320 pages, 8% x 11%, 
with 80 pages in color. 
$24.50. 


| 


#160—Architectural 
Alphabet 
by Johann David 


Steingruber 


a eo 
CHITECTURAL ALPHABET 


A beautiful reproduc- 
tion of an 18th century 
classic. Steingruber was 
a Bavarian architect. 

He based contours and 
ground plans on letters | 
of the Latin alphabet. His 
thirty designs cover 25 
letters (there is noJ and 
there are alternates for 
A, M, Q,R, X). Each letter 
is the basis for a baroque 
structure. Ground plans 
are accompanied bya 
sketch of the “stately 
and spacious princely 
residence.,.chapel 
#..monastery” and appro- 
priate comments. Beauti- 
fully bound and printed 
on fine paper. 

1 Ve eeasS 9% x 12%. 
$20.00. 


#140—Art Director's 
age y to Photographers 
oO. 


ae 
| directors 
: index to 


The work of 177 top 
professional photogra- 
phers from around the 
world (40 American), 
in 440 high fidelity color 
plates and 100 b/w pic- 
tures. A treasure trove 
of creative ideas. Lists 
addresses, phone num- 
bers of photographers 
and agents. Includes mul- 
tilingual biographies. 
Photographers’ showings 
are grouped by country, 
14 countries being repre- 
sented. Slip case. 

300 pages. 9x 12h. 
$39.95. 


#168, #169—The Picture 
Reference File, Volume 2- 
Humor, Wit & Fantasy 


HUMOR, WIT, 
ef i's THE PP > | 
ea PICTURE & 


TE Ta laren 


A fabulous collection of 
over 2000 especially 
attractive pictures in the 
public domain. Culled from 
130 sources including 
private collections the 
world over. Collated into 
70 categories for easy 
reference. Large size, 
clean pictures, almost all 
can be reproduced in line 
andwill take enlargement 
or reduction. Pictures run 
gamut from whimsy to 
the grotesque. 

432 pages, 9% x 12%. 
Hard cover, #168 $29.50. 
Looseleaf, #169 11 x 12%, 
$45.00. 


#161—European 
Illustration 76/77 


Ed. Edward Booth-Clibborn 


A superb visual anthol- 
ogy of the leading artists 
and illustrators at work 
in Europe today. This 
third annual has 350 se- 
lections of the year’s best 
editorial, book, poster, 
advertising, film animation 
and design art. All are 
beautifully reproduced, 
many in full color. Direc- 
tory gives addresses for 
all artists whose work is 
shown. 

are Pages 9% x 12%. 
$42.50. 


#171—Graphis Posters 
’T7 Ed. by Walter Herdeg 


The world’s best adver- 
tising, cultural, social, 
and decorative posters. 
A beautifully designed 
and printed record and 
idea source. 

220 pages, 9% x 12. 759 
illustrations €108 in color). 
$35.00. 


#4154—Graphis Packaging 3 


Ed. Walter Herdeg 
Foreword by Karl Fink 


GRAPHIS PACKAGING 3 


Shows and comments 
on the best of the latest 
packaging graphics. 
Covers food, beverages, 
textiles/clothing/ac- 
cessories, household, 
sports/tobacco products, 
stationery, cosmetics, 
pharmaceuticals, pro- 
motional and industrial 
packaging. 

250 pages, 9% x 12. 
801 illustrations, 154 
in color. $39.50. 


#152—Graphis Annual 
1976/1977 
Ed. Walter Herdeg 


This international 
annual is the standard 
collection reflecting 
the best graphics and 
the latest trends in all 
design fields through- 
out the world, includ- 
ing advertisements, an- 
nual reports, booklets, 
book jackets, magazine 
covers, trademarks, let- 


terheads, packaging, 
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record covers, film and 
TV and editorial design. 
Beautifully printed. 

. 240 pages, 9% x 12. 701 
illustrations, 88 pages 

in full color. Indexed. 
Detailed captions. $37.50. 


To order 
any of these 
books, complete 
the coupon below 
ora copy Of it 
and forward it with 
your check to 
the address below 


#102— Milton Glaser Graphic Design. $37.50. 


#104—Trademarks and Symbols Vol. 1. 
Alphabetical Designs. $9.95. 


#105— Trademarks and Symbols Vol. 2. 


Still available: 


Symbolical Designs. $9.95. 


#106 — Packaging. $8.95. 


#129 —Halftone Reproduction Guide. $29.95. 


#130—Compendium for Literates, by Karl 
Gerstner. $15.00. 


#133 —Cameraready, by Kenneth Caird. $30.00. 


#134—Erté, by Ronald Barthes. $125.00. 
#135 —Erté-Things | remember. $13.50. 


#107 —Publication Design, by Allen Hurlburt. 


Paper $8.95. 


#111—Graphic Arts Manual. $49.50. 
#112—Calligraphic Lettering $7.95. 


#136—Erté, by Charles Spencer. $16.95. 


#137 —Erté Fashions, by Erté. $10.00. 
#141—Understanding Phototypesetting, 


by Michael L. Kleper. $24.50. 


#113—Top Symbols and Trademarks of the 


World. 3000 pgs. $135. 


#121<Graphis Diagrams 1974-5. $28.00. 
#123—The 54th Art Directors Club Annual. 


$25.00. 


#142—Berthold Fototypes E1. $39.95. 


#146—Electronic Composition. $48.00. 
#155—Primer of Typeface Identification, by 


by Lawson, Provan, Romano. $10.00. 


uality Paperbac 


4! 


#163 —Handbook of 

Pictorial Symbols 

ay Rudolf Modley and 
illiam R. Myers 


Here are the principal 
symbols for use in graphs 
and charts of all kinds as 
well as public symbols 
Cas for airports, parks, 
highways) grouped by 

5 basic concepts. Also 
presents seven systems 
for specialized fields. 
3500 symbols illustrated. 

160 pages. 8% x 11. 
$3.50, 


#164—The Script Letter: 
Its Form, Construction, 
and Application. 

by Tommy Thompson 


Complete course by 
foremost letterer. Tools, 
styles, letter features, 
brand names, logos, etc. 
Scores of specimens. 

128 pages. 6% x 9%. 
$2.00. 


#165—Champ Fleury 
by Geofroy Tory 


Translation of 1529 
French classic by master 
printer/designer. Aes- 
thetics and philosophy 
of letter styles, alpha- 
bets, geometric aspects 
of letterform. 


208 pages. 7% x 10%. 
$3.50. 


#166—The Alphabet and 
Elements of Lettering 
by Frederic W. Goudy 


Lettering history and 


‘aesthetics plus 15 full 


alphabets lettered by 
this foremost American 
type designer. 

132 pages. $2.50. 


#167 —A Book of Ornamen- 


tal Alphabets Compiled by 
the Main Street Press 


Large, clean, reproduc- 
ible reproductions of 
ornamental alphabets, 
initial letters, illuminated 
initials, Monograms and 
ciphers, panels, friezes, 
capitals, borders, corners 
and centerpieces, frets, 
tiles, guiloches, bosses, 
ribbons and scrolls, tre- 
foils and spanduls, and 
other ornaments. 

128 pages. 8% x 11. 

3.95. 


#173—All About OCR 


A 40-page technical 
report developed for the 
National Composition 
Association by Datapro 
Research Corporation. 


Describes capabilities, 
price, features of 104 
optical character recogni- 
tion devices by 46 
manufacturers. 

$10.00. 


#174—Edward Johnston 
by Priscilla Johnston 


U&lIc readers were re- 
introduced to Edward 
Johnston in U&lc Vol. 3 
No. 1. For'those who 
want to know more about 
this master type designer 
and calligrapher, here's a 
beautiful study written 
by his daughter. Includes 
pictures of Johnston and 
his work. 


ai 


316 pages, 5% x 8%. $6.70. 


#175, #176—Art and 
Reproduction 
by Raymond A. Ballinger 


A readable introduction 
to the worlds of printing, 
platemaking, typesetting, 
and related products and 
services. Good for young 
artists, students, and 
office persons now in- 
volved in graphics and 
reproduction. Illustrated. 
Lucid, Concise. Indexed. 

112 pages, 7% x 10%. 
Cloth, #175, $12.95. 
Paper, #176, $7.95. 
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U&ic Book Shop 


102 103 104 
134 135 136 
155 156 157 
169 170 171 


NAME 


Enclosed is my check for $ 
New York residents add sales tax. Shipments ou 
U.S. funds. Books are not on display at U&lc’s offices. 


216 East 45th Street 
New York, N.Y. 10017 


105 106 107 111 
UST 140 141 142 
158 159 160 161 
172 173 174 175 


Please enter my order. for the books whose numbers are circled below: 


112 113 121 123 129 132 133 
145 146 148 149 150 152. 153 
162 163 164 165 166 167 168 
176 


All orders will be shipped 


t of the United States, add 5%, payable in 


postpaid. No COD’s. 


ADDRESS 


CITY. = 


Please Print 


STATE 


ZIP- 


ITC Type Specimen Booklets and U8&LC Back Copies for Sale 


ZAPF 
BOOK 


Zayt caine 
international 


ae a a A 
= ; A > Z - Qty. Unit Price Total These handsomely designed, colorful ITC specimen L 
Hrbrnstenal Sper Cipoalen ' ITC BOOKLETS: booklets and back copies of U&lc are available for - 
alana Gli etalon Be Ae 75c your personal use and collection. To obtain them, 
— if "Cfo Wino aeeacdone csc ke ies Just complete this order form and mail it to us. All 
= Hebnstnal Spohr Eaton BH — McAvant Garde Gothic Cond... 76c orders must be accompanied by a remittance. No a 
: Re ey, RS ee aS 75¢ CODs, or purchase orders without remittances, can 
Gebnatinsl S polecEjpetaon nga Pee ee as ae ra be handled. Please make checks payable, in U.S. 
atnstnah SpleEGpotsn | —— ITC Century-Cheltenham-Garamond .. . 75c funds, to ITC. | 
Ga ae emai ine Semmes ibe International Typeface C ti a 
Yrbinalonalcppehociipolaton Ss MG Riz Guddratd cc, ov yah ask 75c 10) ypetace Corporation 
: , o a —— ITC Garamond & Condensed......... 75c 216 East 45th Street, New York, N.Y. 10017 a 
Hrtnstonsh Spec €ipolate Bie = Wohin. 3... tc uetieanicee 75¢ | 
Hebtnatenal phe ipotals pes (PG ROMAN iis 5.02: Get atone Menai ew 75¢ 
Gre Ge O 3 - —— ITCLubalinGroph..........,...... 75¢c Name a 
i Spf Cillctows es NGNGWOM £55,506 e lence es eles 76¢ : 
A fk Ve ae IVES IIIT. os Su), veut 75c Compan 
GIC | ms ITE SOUVERNC, verity. ste o 5 wages Snpeae 3 75c at g 
Sa VEMMODVUN te a siete oun eee PTE « 75¢ z 
New - SOAR BRN a ri as.35 boctdasonn see 750 Title : 
“Th . ” —— ITC Zapf International .............. 75c 
eITC Typ eface Collection —— The ITC Typeface Collection ....... S200) Street Address 
115 ITC Typefaces a | 
U&lc BACK COPIES:* 
124 pages plus cover, 6 x 12 a re Pe Oy eee ee 81 bai iy | 
$2.00 per copy - === /UGlO Vol @iNOn2' 2. os-cnemearae-te $1.50 __ - 
FS NURe VOI DMNONB oats. aa cones draped $1.50 __ 
New . Bo — UB, Vol. 2,04 ce, $1.50 __ State Zip Code i 
A 68-page ITC Garamond and ie ie eae a SHO i 
. = UBIO VONS NG 2 feta ails ons atenee os S50. = Country 
Garamond Condensed specimen a esate atk S150 a 
booklet $.75 per copy Be — UB, VOL ANT cee, SILEO a= a 
Total order. 
Free a Add postage for booklet only .50 4 
One free copy of “The ITC & N.Y. residents add state sales tax. [1] Lam ordering a full set of ITC Specimen Booklets, : 
Typeface Collection” with each a Remittance enclosed Please send me one free copy of § 
order for a full set of 18 ITC | *Outside U.S, $2.50 per copy. “The ITC Typeface Collection.’ | 
Specimen Booklets. lle tt tt tt | hd, | | | | |) PP ee 
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. | CHANGE OF 
| ADDRESS: 

' SEND THIS LABEL 
' (OR COPY OF IT) 
' WITH YOUR 

' CORRECTIONS 
| TO: V&LC 

| 216 EAST 

' 45 STREET 

| NEWYORK 


ates ecanaces anusttalawnapatdenrne coeeeh et eteen Riu als ECS ees ae is ce ; N.Y. 10017 


